SHAFEERE /R BEAARH I BIERSZESEE)
A=W N\EM) L—EETOE—a VETIVEIESRE

<HMEHEE>

202443A13H

[l L4
Jeki .
ST PLROBEE ﬁit%*iyl{ 7_}'/§E*/J.EE
Y= )LEDRR - HUgERIERE
V=X ILEDRRY 1=V

ATHE - 7TH




B -

1. INEEEESELE-DY VD T7RAE e e e P.3~42

2. SNE-BRIEFEEELED YNV TRE e e e P.43~75

3. JREHZX“JAPAN RAIL CAFE’'(JRC) & EH# L=y D7 e e e P.76~87

4. DNV IITFOEK - FoEw—3> e e e e P.88~151
4-1IRCH US4 TAE—> 3> JRtmesiBE®HEKX 0000 e e P.89~91
4-2RCA US4 TFOE—3y SNSEW e e e e P.92~95
4-3.ABC Cooking Stuio e e e e P.96~122
A4BANA VTN — e e e e P.123~130
4-5.Singapore Home Cook 4 27 /)T >o%— e e e e P.131~143
4-6.8daysitELE e e e e P.144~146
4-7.WebJ5&(GDN,FB,IG,Youtube) e e e e P.147~150
4-8. T RN AR—DIRE e e e e P.151

5. Sv NIz T7EHRARRY—-POPEOH®E e P.152~153

6. #fFE-FELEH e e e e P.154~155



1. INEBIEEEELED YN\ 7RHE



FRIEEEEL-Ov /AU T 7HE BE

202398 ~2024F2A M. B KF/IN5E[EFair PriceO U TIESETHAREFTREDY VY V5 £,
(BARESEYDIESE. REME. EFih, 70T—> 3 UHR. EEESHOEMIITIESE)

BRY o 5 i3 EEth 70— 3 v Y 7Y v REE
9H v AUIYANY k $29.90 BE 9H29H~1086HE 1.FairPrice Finest Bukit Timah
2. FairPrice Finest Woodlands
N g >7')
RES Bl ELL $17.90 E;ﬁ = YTV THE 3.FairPrice Finest Marine Parade
E& $17.90 =R 9A308-10801H 4 FairPrice Finest Hyper Vivo City
A —=x $17.90 L 8 5.FairPrice Finest Tiong Bahru Plaza
108 $4.90 KR 70— 3 1. Zhong Shan Park Fair Price finest
10818H~24H 2. Hyper Nex Mall
mALE | BAL FER YYTUSTE |y o et poin
. |
10821H-10822H 5. Woodlands Causeway Point
118 70— 3 v HEE 1.FairPrice Finest Bukit Timah
11822~28H 2. FairPrice Finest Causeway Point
i i $9.90 FRE SO 3.FairPrice Finest Marine Parade
97V THE 4.FairPrice Hyper Jem
11B25H-118B26H 5.FairPrice Finest SengKang
128 7O0E—>3 VHEE 1. Hyper Jem
128278~1802H 2. FairPrice Finest Bukit Timah
- eSS $13.05 KO8R o7 S T 3. FairPrice Finest Marine Parade
= = = 4. Woodands Causeway Point
12H30H-128318 5. Fair Price Finest SengKang
18 I 70— 3 v 1.FairPrice Finest Bukit Panjang
R 128278 ~18028 2. FairPrice Bukit Merah Central
B A HM A $4.95 N N 3.Woodlands Causeway Point
RigR Y27V 7HH 4.FairPrice Hyper Jem
12H30H-12831H 5.FairPrice Finest The Clementi Mall
2H 70— 3V EE 1.FairPrice Finest Hyper Jem
2815~218 2.FairPrice Finest Bukit Timah
w5 kD &b D H $24.10 RIE& SO 3.FairPrice Finest Bedok Mall
vr70y = 4 Woodlands Causeway Point
2B17H-2818H 5.FairPrice Finest Century Square




- INEEL B LSy T T TR T — RMER

202349 A ~20244%2 A DF.

IR K F/N5ElEFair Price@ LU T IESH THAEFTRD Y > T U J £,

(BAREFTRYOELSE. RFECME. Eih, T0E—> 3 VHR. EREHOEMIEI TSR

REHE

BIEHCTCHAETROABZIELDD. ZUoy— FAKICTRHRATBE, BE>TEE L=,

HARE - E1%K

9H30B~10A01H : XESHTY LY
10H21B~108228 : DAL LYV TY Y
11A258~118268 : iy > Ty
128308~12A318 : #H Ty oy
18138~ 18148 : #h AT Y5
2817H~ 28188 : Wb THUTY Y

xR

Fair Price €[5 &

E&ﬁ:ﬁﬁ " EQFI:ﬁW?ég

&+ 1009

1L EWEHZTLESLY,

2. MR EHZTT SN,

S BXREDNDERMEBALTHEZVLWERWETM?

4. GEBALELEM?

5. BEEALTHEVWERWNETM?

6. BEBALTHEWLWERDOEWNTIMN?
7TEBARAEREOBASEEICOVTHZITTILY,
SIETHEALELEM?
O.HAEDRET—VZFM-o-TLELEMN?

10. ECTHAEDREY—VEZHMUYFELA? (11A~EM)

(2 4R

it 625 @& (9A 1144k, 10A 116#k. 118 1124, 128 914, 1A 100#. 2R 92#)

For—hRIREZ LTS5
EELI=IX

Aot T4 T (BERTYvH—) #RERITET
- RIS EAN T
ABETHEBL, Yo TY I REvINRTor—FEA




- INEIEEEEE LS vy T 1T (BRERESHLTYLY IAERS)

A URABY K $29.90
Eig @il $17.90
Big $17.90
ExA—=x $17.90
IWEIR (v 2T RAY )

RHFR (BE&EEGTL)

EER (i)

EIWE (E4—=)

ah B /AR STl

Eih

JoE—% 3 UHRE 9H29H~10H6H

Yo7 VTR 9B30H~10A1H

1.FairPrice Finest Bukit Timah

2. FairPrice Finest Woodlands
3.FairPrice Finest Marine Parade
4.FairPrice Finest Hyper Vivo City
5.FairPrice Finest Tiong Bahru Plaza

YUY U TREES




- INSE LB LS rLTTT (BEAESRESYLTULY IASHS) EREE

9A30B~10A1BMBARD2HM. Fair Price@ UTIESHICTARESRESDY LT VT &E M, ILRE
EVvAU ANy b REREEE BLL) ERRE BEE EHY) . AUREEA—ZRE.

nRFEIETHD BARETREM

S

FairPrice Finest Woodland

FairPrice Finest Marine Paradelg FairPrice Finest Tiong Bahru Plazal&



- INEIEE B LS v T 17 (BAERESHLTYLY IRAERS) Fob— hEED

Ql. Fin/E

98 {1 o> [m] 2

Q2. A

114 o [E%

@ 10T
@ 2018
® 3018
@ 401%
® 501X
® ot E

[ 13
@ it
® EELZWN

Q3. HAEDNEFRMZEBALELWELEBWETM?

98 o [E]%&

@ B> (-4n)
@ BbhWn (-51N)
O BICHEALLZENHS (-6,7N)

EHEDHTTRHERICHEAZRRSDY .
TEWEIEEEH2EIT TS5 BEEM
MAbiE BEEZPPLES

Q4. BEBALTHEWEBWNWELEMN?
(Q3TEWALIzWLWE TRS] LEZLIZAN)
14 tEoE%

HEBALTHEZWEBWETH ?
14 FOEIZE

(B5) MEECLEATELLL
=)

(RHE) BREZNS

(B2) BLTEZNS

(RME) BFRLFEELS

At

HEDHA%HBALIE-LERS
HAIC TBEREEH, L] LEE



- INEIEE B LS v T 17 (BAERESHLTYLY IRAERS) Fob— hEED

Q5. BEBALE-WERDLLBULWAEZATW=EFEIMN? Q7. HEEALEL=N?

(Q3T AL TRDLAWL] LEZFELEZAN) (Q3T MERICEBALI-CENH DI EEZLIZAN)
12/ DA% 871 dhI%E
REWBALELED?

REBMALTHZWEBDRNWTIN? e
BN 87 {FDENE

(BF) fIELRE (T LA THRAYZED (k) fhEECEATSLLL

SIS

(R fEECEATEND
5

39 (44.8%)

10 (83.3%) (f3E) BREL,S 40 (46%)

(£E) BLTERLNS (BE®) BLTEZINS 2 (2.3%)

(B®) BAFFEENS
(548B) E—ILEEERELT

(=B) BFELmOELS

E Ot 2 (16.7%) wizhs
Z DAt 15 (17.2%)
0 10 20 30 40
2EDHIS3NAEA L= & BbhiL 2HEOFIBN THhEEICE~RT
BRI MbEECEXRTELDD S]] EEE sLluhin) MEREEAL] EEE
Q6. HRAEREDEABEIZDLVTHATLZELY, Q8. HAENEEMICH L TH O TS A A—CEHZTT S,
;! A rlE‘E\ > % Z)IN
(Q3TEHALIWLWE TRS] LEELEZAN) I —
871kl BAEOBERMCH LT > TOB A A—SERITTF S0,
12 froElE
EELWL 76 (67.9%)

@ BEIC—ERBALLIENHZLERS
@ BEICEBOIBALLIENHZERS
O Fi—EUEBALTVWSERS
@ BIc—ELULEBALTVWRLERS

ERL <L

1(0.9%)
= 61 (54.5%)
BLAPTN

BES AT (42%)

EEMSEAD
BEIC—EDS L < ERED S ==,
WAZAHMWSRLZL, : . . . -
B - EEEOEMNL
WA RAHLBICEES

5 (4.5%)

rRek Ly & TEER] CoRESAKRSH



- INEIEE B LS v T 17 (BAERESHLTYLY IRAERS) Fob— hEED

Q9. BAEMNREY—V EHMo>TWELEM? EEEHEEE
1120 DRI 114EDE%E
BAREODREY—TZH>TWLNELIEN? T
112 FDEIE M4 OEIE
® Fn @ FairPrice Finest Bukit Timah
[ ARV @ FairPrice Finest Woodlands

@ FairPrice Finest Marine Parade
@ FairPrice Finest Hyper Vivo City
@ FairPrice Finest Tiong Bahru Plaza

FEN->TLV=1 BIEA
TfsiEh-ot-] Bla%:
POEEBZH, FTREEL
BHRHIESIhTUEN

CHARESRESHUTYLY 9IAEMICDONTDRRE

-BEREEIUVO YA IR A Y FOBBRSMEED LD EERLTEWN EAD,
BAFTHUDHSIORMTH 1L TOE—E—FYT1— NNV IBHoT=,

- BT U — FOERELAHEY K< Eh o116,
2BBEIZIF L YEBBIZ7Z o5 — FRIRF W =TS 5@8ENTEFToT-,

- [EEIC K > TEMRICEY LR H o=,

10



- INSIEE B LS vNo T 27 (BAREMAL LYY TY LS 10AEHRS)

& B /R STl 4% MAL & $4.90
= 8

& IR
FER

JOE—>a VEE 10A18H~10H24H

v RPYE 10821H~10A22H

BoF TR 1. Zhong Shan Park Fair Price finest

2. Hyper Nex Mall

3. Hyper Jem

4. Fp East Point

5. WOODLANDS CAUSEWAY POINT




- INSIEE B LS v ST 17 (BRENMALLHYTY LS 10ASHS) EHEE

10A21B~10A22BDEXRD2EME. Fair Price® UL TFIESHICTHERENMNAVL LYV T U5 %E, T
BE ML L. TERE MAL &£ 2R,

u Eﬁ)bE%ﬁ@ BAXESF %*ﬂﬂ

FairPrice Finest Zhong Shan Parkj& FairPrice Finest Hyper Nex Mallj& FairPrice Finest Woodlands/g

FairPrice Finest Hyper Jem/& FairPrice Finest East Point/&

12



- INEIEEEEE LS vy T 17 (BAENALLFLTYLY 10AEHSN) 7ob—hEED

Ql. Fin/E

116 {40 [E] 2

Q2. A

116 A [RI%

Q3. HAEDNEFRMZEBALELWELEBWETM?

116 DA
@ 10/LLF @ 5 (—4n)
@ 201t @ oL (-51)
O 301% O BICBEALRCENSS (—6,7N)
@ 401%
@ 501K
® cot Ak 2EDH1WHRICBARRD Y.
T8S5] EEEF70%UEIZEY .,
TBbHi] EEEEKRES LS
Q4. BEBALTHEWEBWNWELEMN?
(Q3THALIzLE TES] LEELEAN)
0 = 82 R [a]
@ it %) ﬂﬂ@El:ttf\*t&\b‘@ 71573%
® LA s

(RE) BRENS 45 (54.9%)

(%2) RLTEBNS

1

5(18.3%)
(B8) BANGFERENS 1 (13.4%)

ZOAh 2 (2.4%)

0 10 20 30 40 50

2HED50%LLEABALI=WVERS

HRIC TthEEICERTEWLLLVAS] T
hinl EEE

BmE

13



- INEIEEEHE LS v T 17 (BAENALLFLTYLS 10AERS) 7ob—hEED

Q5. BEBALEVLWERDLGEULANKRZ T HTEIMN?
(Q3TBALEWLE BDHGN] EEMELEAN)

15 D[R
(%) HhERECHATHRNZED
YA AVILSY
(RE8) HEEICHATEND

5

5(33.3%)

(Z2) BUTERLDS 5 (33.3%)

(RB) BADENERS 4 (26.7%)

ZOft 5 (33.3%)

0 1 2 3 4 5

2EDHBZNHAEA L= EBDLEL
ERIC MhEEICHATELIDND] TRILTER
W) EEIE
Q6. BAERENDBAHECOVWTHZ TLIEELY,
(QSTEALI-WE TES] LEEZLEZAN)

18 DA%

O EC—EUBALTVBEES
@ BIC—EBULBALTWRERS

A - EEOEMNE
A AR E ST

@ BEC—EIBALLEZENHDERD
@ BECHEEIBALLZZENHDERD

Q7. GEBALFELEM?

(Q3T TERICEBALECEARDHD] EEMBLE=AN)

19 oAl

(b)) MEECHEATBNLL 10 (52.6%)

10 (52.6%)

(%2) RLTEZDS 3 (15.8%)

(BB) BANFEEDS

(M) T-)LRERFRLT
WERS

TOfh

5(26.3%)

0 2 4 6 8 10

2&E0F50%H A L-EHIZ

MbhEEICEERTEWL LMD TEREEM
51 EEE
Q8. HAEDNEFEERYICH L THE LD TWEAAM A—DEHZTT LY,

116 {0 [m] 2

AAEOETERYICHUTE > TLBR M A—SERITTF S,
112 HFoElE

EELWL 76 (67.9%)
EREL <N 1(0.9%)
= 61 (54.5%)
BLAPTN
|ER 47 (42%)
BENSEAD 5 (4.5%)
DHBR 5 (4.5%)
0 20 40 60 80
FEEkLL) &kl TEER] CORBEAKRSE

14



- INEIEEEE LS vy T 1T (BRENAL &HVTY LY

10AEM:) 77— hbFEED

Q9. BAEDEREY—VFH>TWELE=M? RZEEHLEEE

® n
[ JAIAY-4

116 DA

116 o EIZ

FEN->TLV=1 BIEA
TfsiEh-ot-] Bla%:
POEEBZH, FTREEL
BHRHIESIhTUEN

sHAREMNAL LY LTS 10BEHBIZDOLNTORRR
s BREIMAL KIFOUVHAR—ILADISGEAGHAEN ENLERBICRIEARIN DT
-BEB&LYELTEBOALNEERMIZH T VTS MENSH 1=

@ FairPrice Finest Zhong Shan Park
@ Hyper Nex Mall

@ Hyper Jem

@ FairPrice East Point

@ FairPrice Finest Woodlands

FITFITAN—THALEDY VT VTEBETOTVEDN, ERANMDLELES o1

- AALEREICDVEVNEZFNEEENLTLESI ALN—HBLVE

15



- INEIEEEEE LS v T 17 (BAERYLTYLS 110245

A B /AR SE (4% fi $9.90
EEHh HwRR
JaE—> 3 U#iM 118228 ~11A28H
Ho 7Y U THM 11A258~11A26H
. . 1. Bukit Timah
Yo7 VTR :
2. Causeway Point
3. Marine Parade
4. Hyper Jem
5. FairPrice Finest SengKang




- INSIEEEE LS v LT 27 (BAERYLTYLS 1AEHS) ESHSE

11A25B~11A26BOEXRD2ERE. Fair Price® LA FIESHICTHRAREMDY > T U J %E, FBREM
% BR5E,

nRFEIETHD BARETREM

" A AN :. A S N e

FairPrice Finest Hyper JemJ&

.‘

FairPrice Finest Marine Paradelg FairPrice Finest SengKang/&

17



- INEELEE LSy YT 1T (BRERYLTYLS 11BERS) Tob—hEedH

Ql. F#rfE

1214 al%

Q2. 143

122D [E%

@ 10T
® 201%
® 3018
® 4018
@ 501K
® 6oL E

Q=i
®
@ TELRL

Q3. HXRENEERMZBALI-WERWETHN?
1221 o A%

® ES5 (—4n)
® Bbhiwn (-51N)
O BCBALLIENHD (—6,7N)

2EDH20% M EEICEBAZEHY
F85 ) EEEXS0%EIZEY .,
rTBHiyn) EEFERE(LERAD

Q4. BEBALTHEWERBWNWELEMN?
(Q3THEALIZWLWE TES] LERELEZAN)

681F D [EI%
() tEECHRTEWL..
(RH) BRELhs
(Z€) RDTEZHS

(RtH) BELFEELS

E Dt

2HED50%LLEABALI=WVERS
HRIC TthEEICERTEWLLLVAS] T
hinl EEE

BmE

18



==
\5T

1]

[EEEEL-Cy N\ D77 (BEREMYUTYDYT

MAR®ES) 77— bFEED

Q5. LEBALEZWERDLAGLNKZ TV EITETN?
(QBTEALI-LE TRDLIGEL] ERELEZAN)
RARCIIEIEES

() I N CRRATEE...
() EEEC N TR 18 (58.1%)
(®2) BOTEHLNE

(&8 BRbLEmWENS

FOf

20

2&E050% L EMNEBA L ERDLEL
BRIz ThEEICHEATEVOS] EEE

Q6. BAEREDNDBEAMEICOVWTH AR TLZELY,
(Q3TEALIZWE TRS) LEELEAN)

YRIGHAIEIF:S

@ BEC—ERBALEZLNS D
@ BEICHEIIBALLIEAHS
O FL—EMUEBALTVWEERS
® Bi—ELUEBALTVWRERS

—ENEARRICEEIANY
ABITHY.
R EHEHOTRHNGTEBALZS
H2®m-®x 3

Q7. GEBALFELEM?

(Q3T TERICEBALECEARDHD] EEMBLE=AN)

23D [E1%

(BR) HEIEICE~RTENL... 14 (60.9%)

(7%) BLTEBNS 3 (13%)

() BEPrEEh s 4 (17.4%)

(948) E—ILIZEEEML... 8 (34.8%)

01t 1(4.3%)

2ED#60%HEA L 1-
BHRIC TEEICHERTEL LS ] EEZ

Q8. HAEDNEFEERYICH L THE LD TWEAAM A—DEHZTT LY,
131D [E%&

EBRL L 91 (75.2%)

ELRUL <AL
Sk
BLAPTL

57 (47.1%)

BEm

23 (19%)
TERMNSEAND

bhsRn
80 100

40 60

rRekLy FEkl EORIESAKRSH

19



- INEELEE LSy YT 1T (BRERYLTYLS 11BERS) Tob—hEedH

Q9. BRAEMNRERT -V ZMo>TLWELEMN?

122D A%

[ N=4A
[ EAIAY-3

Tfs%h-ot-] BlIEH
MM-TlL=] BlexE
[l > 7=

Q10. HEAEMREY—VZEITHMYFLEN?

281 D[
Answer EIf=3 &
RA—IN—T—4 vy b&E
supermarket (FELIEZZET) A—/8— 7
FPJEM JELEEZEET) Fair price JEM 4
JEM NTJC JEM NTJC 1
ntuc ntuc 1
NTUC Nadshow JEM NTUC Nab Show JEM 1
HAD 5 DIEER
Family members Kk 1
friends(BELEIZEZ S D) RA 3
*T 47, SNS
social media, supermarket Y=V WATAT . A—/3— 1

A== I=FTT42T. A

supermarket, marketing, media, etc | T4 7 1
Facebook Facebook 1
Facebook and friends Facebook & & A 1
TV Japanese variety show, BARDODNS I T +HFME. F¥a
documentary show Aoa)—&# 1
TV, social media FLE, V=YX ILATAT 1
Z D
Takashima =31 1
in Singapore SUAR—IL 1
In Japan BR 1
Best Food XEDEAY) 1

20



- INEELEE LSy YT 1T (BRERYLTYLS 11BERS) Tob—hEedH

EEEREEE

1220F D [a1%

@ Bukit Timah Plaza

@ Causeway Point
Marine Parade

@ Hyper Jem

@ Sengkang Grand

eAXREMYLTYY 11BEHRIZDOLNTORTE
- HIESETHOS T VAR ZETaADOATILV =8, FVWTEH#W =L TOoE—42—~ER,

- 11ARKYBREYT—VEZELLTH- =M EWNWSEBERIEE ZEMLT=,
HER. R—/\—T =4y FTH-=ERETHIHELREIN ST,

21



- INEIEEEEE LS v T 17 (BAERYLTYLS 128 EH4)

ah B /AR STl £ $13.05
M KR
JaE—> 3 U#iM 12A278~1A2A
Ho 7Y U THM 128308 ~12831H
. . 1. Bukit Timah
Yo7 VTR :
2. Causeway Point
3. Marine Parade
4. Hyper Jem
5. FairPrice Finest SengKang




- INSIEEER LS vAo T 27 (BAERYLTYLS 12AEHS) ESHSE

3
3
i

12A308B~12BA31HDBARD2BME. Fair PriceOLLTFIESEHICTHAER DYV TY VI EEE, K

B ZHR5E,

" RSEIE SO B A E R R

% e

L e
po L) 8

FairPrice Finest Bukit TimahJg

FairPrice Finest Marine Paradelg FairPrice Finest SengKang/g

23



- INEELEE LSy T 1T (BRERYLTYLS 1285 Tub—hEedH

Ql. Fin/E

91 [al%

Q2. A

9D [EI%

® 10KLLF
® 201%
© 301%
® 401%
® 5018
® softl E

0 =H
® ik
O BEELAZW

Q3. HXRENEERMZBALI-WERWETHN?
VNREIIEIR

® 25 (—4n)

@ Ebhiawn (H54)
@ O BcBALLZEDRBS (—6,7N)

2EDH13%HMEEICEBAZEHY .,
A5 E&EEFZ44NTHo1=

Q4. BEBALTHEWEBWNWELEMN?
(Q3THALIzLE TES] LEELEAN)
38D [EIZ
(8) BRERHATELL..
() BRELIS 20 (48.8%)

(%2) ROTEBNS

(=) BRAYFELDS

zof 3 (7.3%)

0 5 10 15 20

2HED50%EL ABALE=WERS
HAc MMhEEICERTELLLWDS] TERE
hinl EEE

24



- INEELEE LSy YT 1T (BRERYLTYLS 12859 Fob—hEed

Q5. BEBALE-WERDLLBULWAEZATW=EFEIMN? Q7. HEEALEL=N?

(Q3T AL TRDLAWL] LEZFELEZAN) (Q3T MERICEBALI-CENH DI EEZLIZAN)
38D [aI% 12{F D%

() MEECHERTEWL.. 7 (58.3%)

(%) ROEIE(C AR THRATE... 6 (15.8%)
(RHE) sREEHS
(RHE) EECERTEW.. 28 (73.7%)

(&R2) ROLTEBNS

(RE) BLTERWH,S
(Bl BABEERNS 1(8.3%)
(%) BALEWELS
(A8F) E—ILiEERIEL... 4 (33.3%)
FOfth

Z DAt

30

0 2 4 6 8
2HEDT70%LLEDEA L= EBbHEL 2EDH60%MEA LT
BEhz TbEECERTEL,S] EES Bh(z MEECERTELLLAS] EES
Q6. BAERENDBAHECOVWTHZ TLIEELY, Q8. BAENHERMIIHM L THESTNEIS A —SEHZITTELY,
(Q3TEBALI=WE TERS] LEELEAN) 1
SYREPIEIP-S

@ BEC—ERBALLIENBZERS L < B0
® BERICHOEBALEZIERHZERS
O F—EUEBALTWRERS

® Bi—EMUEBALTVWRERES BLALTL

‘ ER

33 (36.3%)
ik

22 (24.2%)
LEHNSBRND

BECHEBEIOBARRICEE AR,
BHANTE%TH o 1=

8 (8.8%)
8 (8.8%)

0 10 20 30 40

rRekLiy &k TSR] EORENKRSH

25



- INEELEE LSy T 1T (BRERYLTYLS 1285 Tub—hEedH

QY. BAEMREY—V ZHo-TWLWELEA?

CYRERDIEIFS

60.4%

[ N-qA
[ AAIAY-4

Tfs%h-ot-] BlIEH
MM-TlL=] BlexE
[l > 7=

Q10. ECCHAEDEEY—IVFHMYFELEM?

ffE D [EI%
Answer EIE=3 -
RA—IN—I—4 g
Japan item BARDE &
when | bought fruits. TIL—VZEEAL-FF
Japan fruit BARDZI)L—Y
NTUC NTUC

Shopping for groceries,
saw the stickers on Japan
products.

BRBEBWIToE,
EmllfEont=>—ILERT

HMADSDIFER

Friend A
*AT4T.SNS

Internet A=Yk
SNS SNS

Social Media Y= )LATAT

26



- INEIEEEEE LS v T 17 (BAERYLTYLS 128 EH4)

TUoT—hFEED

RZEEHEDNE
91{fmal%

@ Bukit Timah Plaza

@ Causeway Point
Marine Parade

@ Hyper Jem

@ Sengkang Grand

e AXRERY LTS 12BEHEIZDLNTORTE
- BUNBCEKRLWEFETHOT-,

- FEEORELBELTHARERDANNRY THSICHLELL T,
SELULDMER TIRFESN T8, HAMICHEENTVERLDEDERNSA, 1=,

" FERDFAZIVTEL=0, ABYFWDOEBEY T,

27



- INEIEEEHE LS vy T 1T (BREANAGLTY LY 1AERS)

& B /AR SEm A& HMA $4.95
= A 1B

- EEE
RIFE

JOoE—< 3 VR 1H10H~1H16H

Yo7 U THRM 1H138~1814H

1. FairPrice Finest Bukit Panjang

2. FairPrice Bukit Merah Central

3. Causeway Point

4. FairPrice Hyper Jem

5. FairPrice Finest The Clementi Malll

YU T VT ERER




- INEELEE LSy YT 1T (BRERNAYLTY LY 1ASHS) ERER

1138 ~1R14B DOEXRD2HM. Fair PriceD LI TIESHICTHREADNADY VT VT %Xk,
RBERE #H0A. RIGRE #MAZRT,

= AR5TIE SO B A E R

JAPAN
MIKAN 500G

it 495 -

FairPrice Finest Bukit Panjang/g FairPrice Finest Bu

— N

Hyper JemJ& FairPrice Finest The Clementi Malllg

29



- INEEEEE LSy YT 1T (AREADAYL TS LAEHS) Fobr—hEEsD

Q1. Fn/E

1004 A%

Q2. A

1004 [al%

® 10KLLF
® 201%
© 3018
@ 4018
@ 501
® 6oLl

® =it
® Zit

O EELEW
(%) MEECHKATEWL...

Q3. BAEDNERMEBALEVELEBEVWETH?

100{F DA%

@ 25 (-4nN)
@ EbiWn (-5A)

a O BRICBALIEZEDH B (—6,7N)

L2HEDH1M%AREICEAZRRSD Y .
851 BEEEX82%THY. B
vz BEEERECLESE

Q4. BEBALTHEWEBWNWELEMN?
(Q3TEWALIzWLWE TRS] LEZLIZAN)

821t [m| %

(RE) BRELHS 20 (48.8%)
(%2) ROTEBNS
(=) BRAYFELDS

zof 3 (7.3%)

0 5 10 15 20

2HED50%EL ABALE=WERS
HRIC TthEEICERTEWLLLVAS] T
hinl EEE

BmE
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- INEEL B LSy T 1T (AREADAYL TS 1AEHS) Fobr—REEsD

Q5. BEBALEVLWERDLGEULANKRZ T HTEIMN?
(Q3TBALEWLE BDHGN] EEMELEAN)

PARRRICIEE

(Bk) tHEEICLARTHRAE. ..

(RHE) MEECETHEL.. 5(71.4%)

(£2) BOTELWDS

(BiE) BFLBVELHS 1(14.3%)

1(14.3%)

0 1 2 3 4 5

2&ED70% L EMNEBA LV ERDLEL
BRIz ThEEICHEATEVOS] EEE

Q6. BAEREDNDBEAMEICOVWTH AR TLZELY,
(Q3TEALIZWE TRS) LEELEAN)

11D [EI%

O EBEC—EREALLLIELLHDERS
O BELCHEBIBEALLZZELHDERS
O FlL—EHMEBALTWEERES
@ BIC—ELUEBALTWRERS

BEICEBEOBARRICEE
BANT2%THoT=

<A
Y

Q7. GEWALZELEM?
(Q3T IMERICEBALECEAHD] ERMELE=AN)
1o

(%) MEEICLENTS... 9 (81.8%)
(RE) BREENMS

(&) RLTEZNS

(BB BFELFEENS 1(9.1%)

(AEB) E—ILimERRE... 4 (36.4%)

ZDfth

0 2 8 10

4 6
2ED#80%HEA L 1=
BHRIC TEEICHERTEL LS ] EEZ

Q8. BAENERMITH L TH L >TVEA A —VEHATTELY,
97D

EKRLW 73 (75.3%)

EBRL <AL

=ik
HUAPTL

62 (63.9%)
10 (10.3%)

S 26 (26.8%)
EERNSBND 13 (13.4%)

b5

0 20 40 60 80

rRekLiLy) FEdk) EORBEARSH

31



- INEEL B LSy T 1T (AREADAYL TS 1AEHS) Fobr—REEsD

Q9. HAEMREY—VEMo>TWWELEMN? E&ESHEEE

WL EHDIEPS

® v
[ ERIAY-3

@ Bukit Panjang
@ Merah Central
() Causeway Point
@ Hyper Jem

@ Crementi Mall

M siEhot-1 BIGAH
MN->TL-] BI&%L
mE-7=

eHAREHMNAYLTY Y 1AEMIZDNTORRE
- —EESHTREY I DAFITALNIIL—YDHof=-6h. BEREYT—IDHEHSFELVLT=,

s NI TANLKOIDADNADREANEEZBRLTHELTLELO TS LS 2D T,
HoT) TRV ITRRDFTRERVBLDICANB R T HFDEEEIT o1

- BREICLTE, EBEHEEIARBETHo ==, HBRICBATEIANE M,
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- INEEEEE LSy YT 1T (AREADAYL TS LAEHS) Fobr—hEEsD

Q10. ECTHAREDREY—/VZFHMYFEL=M?

6214 D EIZE
Answer mE Bk Answer [ % [m &k
A—IN\—T—yt&E NTUC finest NTUC finest 1
NTUC promoter

o . NTUC 7°EI:E—'37— 14 RA—I\N—T—4 aAE—A4— 1
CENEEST) Super Market promoter / rokT 2
NTUC (BB EIEED) NTUC 9 cold storage a—ILRARL—Y 1
NTUC Finest - NTUC Finest &

" e NTUC Finest 7 i . .
CELEZEST) NTUC Finest & Cold storage A LR R — 1
?:gﬁ;gi;kft) Z—s——Hrwh 10 Causeway point NTUC Causeway point NTUC 1
~ il just now ntuc promoter o4 70E—42—h 55> 1z 1
Fairprice Fairprice 2 Donki Ky 1
NTUC outret NTUC 7 IkLvh 1 IMM Shopping Mall IMM Shopping Mall 1
Isetan, Don Don Donki FER FURURF 1 AF47 . SNS
NTUC, Isetan NTUC, R4 1 Website YAk 1
at shopping mall LavEVTE—IL 1 google T 1
| get to know from the food |R—/\—<—4YEDEH 1 Internet A BA—Fy 1
labels in supermarket. SRN)ERTH-T=,

Online (FBLEIZED) v 3

NTUC finest NTUC finest 1




- INEIEEEEE LS vy T 1T (BRENESHYTYLY 2B

& B /AR SEm A& W= $24.10
Eith RIFE
JO0E—> a3 U Hi 2A15~21H

7 U THM

2A17H-2A18H

Ho 7Y VT ERES

1. FairPrice Xtra Hyper Jem

2. FairPrice Finest Bukit Timah Plaza

3. FairPrice Finest Bedok Mall

4. FairPrice Finest Causeway Point

5. FairPrice Finest Century Square
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- INEIEEEEE LSy T 17 (BAEVNECHLTYLY 28EHS) ERER

2H17B~2A18BMBAXRD28M. Fair Price® U TEHIZTHAHEAREWNSZCDY VT VT %EH,
RIBEE Vb Z & 8R5E,

ARSEIEEHD BAE T R

i |

-+ % \ wa o oo 3 " |
B X ~ N ; T i‘ BEOH R _3"”'”
B - o s | /o > | & Juse. 2
B Lt : ¥ N $ % &5,

FairPrice Xtra Hyper Jem/& FairPrice Finest Bedok Malll&

FairPrice Finest Causeway Point[f FairPrice Finest Century Squar/fs
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- INEELEE LSy YT 1T (BRENLSHLTYLY 2ASHS) Fouhr—hEED

Ql. FHhf=
89D EE

Q2. A

24N E %

oY

Q3. HAEDNEFRMZEBALELWELEBWETM?

R2#nE%E
® 10T
® 2018 ®=E>5
® 301K ® Bbirn
@ 401t O BRICBALIEZEDH S
@ 501t
® 60 Lt

2EDHA7.8% M
BADERMEBALI=NE
851 AE&ETHD.
Q4. BEBALTHEWEBWNWELEMN?
(QRAT AL TES) LEZELEAN)

® =i 44D EE
® it () EECERTEN fL;l:\ 28 (53.6%)
® EELEW °

(fH) WmaELs,s

(B2) RLTEZDNS 6 (13.6%)

(&8 BAdFEiEns 6 (13.6%)

Z Ot

0 10 20 30 40

HEDND705%MNEAL-NWERSERIC
[BEREEMID] LEE

36



- INEELEE LSy YT 1T (BRENLSHLTYLY 2ASHS) Fouhr—hEED

Q5. BEBALE-WERDODEBEULWMEZTW=EITETM?
(Q3T HALEWE TBHAEL] EEZLEAN)
20 A%

() fiEEC N THRAED
SkEnwhs

(RE) HEECLETEWS

S 17 (85%)

(L) BLHTERVWIS
(&) BFHIEWmWENS

Z 0t

0 5 10 15 20

2&ENHI85%MNEA L= BhAZVERIC
MbEECHERTELAS ] EEE

Q6. BAEREDNDBEAMEICOVWTH AR TLZELY,
(Q3TEALIZWE TRS) LEELEAN)

284D A%

O BEC—FEREBALLZELHZERS
@ BEICHEIBALLZELHZERS
O FIi—EUEBALTWREES
® Bic—EUEBALTWAERS

[ & & DE L EAERE XKD
BBARBYSD

NV

Q7. GEBALFELEM?

(Q3T MERICEALE:=CEMHD) EEMELEZAN)
28D EE
(BR) feEEICEARTEVLW

ne 18 (64.3%)

(RHE) mRELLS

(RE) RLTEDNS 4 (14.3%)

(8 BFEEFEENs

(588) E—ILEERERL TV
s

3(10.7%)

4(14.3%)

F0ft

#85. 7% DEEFEN BERELHNL] LEF

Q8. HAEDNEFEERYICH L THE LD TWEAAM A—DEHZTT LY,
0 m [EZ

EBEL W

EHL < AW 2 (2.2%)
=R
BLHPTW
BER

LEHSRNRDS

18 (20%)
6 (6.7%)
pismn 101.1%)

0 20 40 60 80

EIZEEDNDSH MEBKRLL AH744%Z HDHZDITMZ,
#966.7%H% IE# LEE
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- INEELEE LSy YT 1T (BRENLSHLTYLY 2ASHS) Fouhr—hEED

Q9. HAEMREY—VEMo>TWWELEMN? EEEHEEE
93D EE
91D EE
® Fwn
® Lz @ Bukit Timah Plaza
@® Bedok mall
rE15 ot EEEN g Cousemntag; Foks
@ Hyper Jem

7RIl EZELD D

—HOHEBEEICIZEMEIATILNS @ Century Square

HAEWLIHYTY VY 2AFBICOVTORR

- RIGIEFEAEBIICE S, FHRLWEAAD FTEANEN ST

" WBEZRFICEVDTEREBENMILC TV 7 THoOTHLEBAZIHFY S CHLMR

- K% (Don Don Donki) ZHETHRFELTWLWAWVEILDEREZLEKEIN, SE<ELTLEI>ALEN ST
- FHMNS. ML, ERESATESTITMNMS ALV
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- INEEEEE LSy YT 1T (BREWNLSHL Ty 2AEHE) Foubr—REEsD

Q10. ECTHAREDREY—/VZFHMYFEL=M?

13t DEE
Answer @] & @2 %
A== =y

NTUCHEUEIEETD) NTUC 3
Fairprice FELIRIZEL) Fairprice 2
supermarket (8 EIE S L) A—IN—T—4 "k 2
On Fruits/produce EMPOEERICEASIA TV 1
*AT4T7.SNS

Online FELIEIZEED) Ao24

Media ATAT

D1t

Restaurants LAY




NEEEEELEO Y/ T 7 R

2023F9R ~2024F2A DM, ¥ NV T ITREELGH-BEMICEL T, UTOHEZTEAN.,
SGD104,682.00M5E L& LAY EFLT1=,

ARFEHAR

Yo7 UIERR

HoIFYy
EitE 5

ik E

Eith

HEANKE

BTy

L&

9A29H~
10A6RtE

9A30H-10A01H

1.FairPrice Finest Bukit Timah

2. FairPrice Finest Woodlands
3.FairPrice Finest Marine Parade

4 FairPrice Finest Hyper Vivo City
5.FairPrice Finest Tiong Bahru Plaza

SRAURANY b

10x300g 30h— k>

$29.90

$8,970.00

Big

10x350g 30— k>

$17.90

$5,370.00

Big

20x300g 155 — k&

$17.90

15

$5,370.00

Ed—*

8x350g 30— k¥

$17.90

30

$4,296.00

10A18A~24H

10A8218-10A22H

1. Zhong Shan Park Fair Price finest
2. Hyper Nex Mall

3. Hyper Jem

4. Fp East Point

5. WDLANDS CAUSEWAY POINT

MAL &

B30
FE

5kg 250 — k¥

$4.90

250

$12,250.00

11822~28H

11A258-11HA26H

1.FairPrice Finest Bukit Timah

2. FairPrice Finest Causeway Point
3.FairPrice Finest Marine Parade
4.FairPrice Hyper Jem

5.FairPrice Finest SengKang

iR

12x2s 50h— k>

$9.90

50

$5,940.00

12A278
~1A02H

12A308-12A31H

1. Hyper Jem

2. Bukit Timah

3. Marine Parade
4. Causeway Point
5. SengKang

K5

12x2s 30— kv

$13.05

30

$4,698.00

1A10~16R

1A138-1A14H

1.FairPrice Finest Bukit Panjang

2. FairPrice Bukit Merah Central
3.Causeway Point

4 FairPrice Hyper Jem

5.FairPrice Finest The Clementi Mall

HMA

&
RIG

10x500g 9247 — k>

$4.95

924

$45,738.00

2A15~21H

2A178-2A18H

1. Hyper Jem

2. Bukit Timah

3. Bedok Mall

4. Causeway Point
5. Century Square

wsZ

RIG

10x250g 50732 KL

$24.10

50

$12,050.00

RKFELEEIZDODNDWTIE, FroR—UBRTELZOFFEGIBETHRTEEINE-H, ¥ RX—UT
FHe L f-FairPrice~DE2THDMMEEETHEE (Z0HEMho—HTEAEY - BEFLIESENSETE)
v oR—2DHTEREL-RFEZEIZ DN TIZFairPrice™ 5 D FDEHETDFR Y LIFHEZERT,

HETERST£%A(SGD)

EFtERFEREEOPY)
110MEtE

$104,682.00

¥11,515,020
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- INEEL B LSy T T R

TOE— 3 %FEELT-2023F98 ~2024F2A Db, Rt KF/N5EEFair Price~fi@m L= 7z 7HE
MEOBRYFNEKIE, UTOEYEMLELE, RBIZESTESDEAHDITON, WThILSEHRKE
EIELYEBNLTEYET, Zz7HEFNNSAIELFZLENMBUTHWSIREBEHY FIH, TRE—Y
AVEBAIIRUSITTHERIEERYEWLWENMEMLTEY XY,

5 " 202352 ( (FFHIEE)
=i =S R oA 108 117 SEEL (L)
98 Bg )\ 1473% 151% — 456%
BEIg fEEL )y 307% 170% 0% 149%
EA—x w4 473% 14400% — 2623%
AN ABY S I\ 174% 149% 26% 125%
=r-11 )\ 546% 230% 20% 249%
10A 3023EEF (FEAL)
=8 wifr 108 118 127 SHEL T
=DFELE 5009/’1@ 248% 274% 600% 336%
e 0235 EHE ( (FFAkD)
=8 wifr 98 108 1178 SEEL L)
il I\ 303% - - 1038%
oA 30238 202455%E (i)
RE iy 128 5 25 SHEL (PRI
£ I\ 372% 133% — 227%
= 3023820245 5E (FEOE)
=8 wifr 128 15 25 SEEL L)
A 500g/1& 437% 38000% 341% 571%
5 30235 ER ( (FFHH)
28 i 128 8 25 SEEL (NI
wnwsZ I\ 108% 401% 4244% 311%

HKEEFERMIBITHIHEEELORYKEVWESEMEIZCDVTEEH
XEBIgE, EA—FD11A. #D10. 11 OMEEE. MOMF2ADEREN LV H, IRMNE L TERE



- INGRIEEEEE L= v/ 7 Ban Choon & FairPricemM MDD 7 4 — K/\y 5

HEFEOBARAETRYOTOE—2 3 VERZTONTEE - HEENLD T4 — FNAY I RBUTIZRYES,

@4 En FOE— 3 > TBan Choon Marketing BIARELCT=A v b, TR

- HEERMENSOVISUOTORARETRYOIOE— 3 VOERIZKY .
AVREA Y MIHEE~NBREDERERBNT I ENTE,

- FEHROBFRYOADZHICEHLETHRFTT S LEZEHL.
DL U AR—ILAIZE 2T, BREBTRYOADEHBM HICEHMATELEE LTV S,

@4 EOFAE— 3 U TFairPrice IR LAY v ., $IER

- BREFERYADHFERIRELS, E—O—TFTATLGENH) E—DOTHIZHBTEDIRICLEVWEZEZA TS, SEDKRLE
AVT5oTOTAE—YaviE, T3 BEBHICRYBATHELNEEZ TS,

EZARPOERFREICOVTE, TSV —UEFEICERLTVWADT, SEITLS &, EXRICAIFTTHRTE L.
AMNABEEFZO—HILTOMBEREEIZCLF 74y b3 TERRRGIEE, SHITEFAEFTOE— a3V TERA,
SELICEMTEL-RLEHIEL T,
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- S5 /E8D Whitegrass E S

EHEES : Whitegrass
( 30 Victoria St, #01-26/27 CHIJMES, < > #i7R—)L 187996 )

EHEEART - 1188 ~128318
EHERNE : BAEWS SFEALE-TY— F2 a3 —XAKN TR
f’ FARE : BAEWNSEZ

AZa—:
S5UF FRERLEERAFAOTY—+ BAENLCEERZT
WHITEGRASS F4F— O—REERFFADTH—F BEREVNECEERZT
RFEH : SUF 2758, T14F+— 6238

LR FSUBE

ZREDHFCUDEL TEHHLHOBRBRALBERANOS VAEL—Y 302, BROBEAHIH T HELZELVEROSFHE CILTHRBRIE
EOEEDOT. MTARMERY AN SOV ORI VAHEBLZREE, AOFHEEBMEFER TSI ELICERZES. AEShODO2LEARZE
ETH5MAIMGHEBEZRE, AX v UR—UTEHAXREVWSEIZ#FL., BAEFTROEKRLIZR LoD —RITHELETFELE,

"SUFRTAT—AZA—ICTHAEREY—V &HK (TLsH)
SUF . FREFLERZFAOTH—F BREVNLITEZRAT T4FT—: O—REERZFADTH—F HBEREWLIZEZHRZT

ui
Coiimancer AMUSE BOUCHE

mmmmmmmmmmmm

CARABINERO
Kyo Ninjin | Saffron

Poisson | POISSON DU JOUR

=Z=o— —>m=c
2

IGA WAGYU (supplement $35)
Narazuke | Jus de Beeuf
Plat
oR
Principal
MIYAZAKI PORK
| Almond | Haccho

AVANT DESSERT

" .m..% ;_
)

JAPANESE STRAWBERRY
Uji Matcha | Pistach
MIGNARDISE
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- E &S Whitegrass BAEFTRFERIZDOVLWTD I 41— Ry

K E

EHEHARM -
EREARS :
?’ FIAME :

AZa—:
SVUF

WHITEGRASS 275 _

BR5EEL : S

: Whitegrass

( 30 Victoria St, #01-26/27 CHIIMES, * > #i7K—)L 187996 )
11A8H~12A31R
BAREWVSSFEALLTY— 23 —XRNTREH
BAREWNSTD
TARRLEEREFAOTH—F BAELNBCERAT B bt
A—XEERZFADTH— K AAREVWVEIZE#HRZT

UF 275B. T4 17— 6238

i LN

T JRAZYINLDOAAT B
- BRAEERMEFERALTORE, 7

SEIFBRENS CEFERAL,
BHRELTEBRENL INEFE KL

- BREFRMORWR
thOEDRMELAST, HHHMEL

BEHEMSEEFS W27 40— KNy
ZHLTHEZS,

el YAYY

HETTF— MIR#EREN S,

ERLLVA,
IhHB.

cBEROIN—YEEDESIZEEHICEOHTNVET N ?

FH—FOI—RT. EMEBERT

- E0f, BEGESNESMLE <

HE3IZLTLWET,
2EN,

FYZDEBEOBEREFTRN D VAR—ILOI—7Y MITASTET,
FTUOEREGHAETRERERICIETEAEIRVERBVET,
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- 46 E D Whitegrass BE 7 & — k

Ql. Fin/E

Which age range do you belong to?
5 rpEE

Q2. 15l

Gender
5 fFoElIE

Q3. HAEWSL COKRIFLVMINT LM

What do you think about the fruit that is used this time?
5 FoEIE

@ Good quality
@ Could be better
@ No opinion

@ Not good at all

195 LI T @ 19 or below

204% @ 20s
30t ® 30s q
4068 @ 40s
S0 @ sos
oftElE @ 60s and over
60%

9F T4 BN
EFHEH
il
EX @ A}

Q4. 5k, FYBKREFTREBNEBYELEN?

Would you like to use more Japanese fruits in the future?

5 fFEIZE

i @ Male

= @® Female
ZEZ1=<{ %Ly @ Prefer not to answer

&Ly
LNVE ® No

%24 L @ Neutral

@ VYes
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- 46 E D Whitegrass BE 7 & — k

Q5. MICEAKRBAREFTREZTY—FT Q6. EAMICHAREFTRZBALI-ZWLWERWLWETMN?

BRTHEWLTIM?
Personally, would you want to purchase Japanese fruits?
) ) ) ‘ ‘ 5 FOES

If you answered yes in the previous question, what other Japanese fruits would you like to use to
make new desserts in the future? @ Yes -> Skip to Q7 [ (Q7)

U @ No -> Skipto Q8 WA (Q8N)
3FOEE @ | have purchased them before -> Skip to BALLEELNHS

Q9,10 (Q9, 10~)
Melon AOy
Mango <> d—

seasonal fruits BADOEY

Q7. (Q6T TFL) L5215 BAEIL—VYEBWN:WER ST
AT ATYT D ? (EREET)

(For those who answered "Yes" in Q6) Why do you want to try Japanese fruits? (Multiple options

allowed)
3 fFoElE

@ (Taste) It tastes better than other u*/ﬁl'\l'\ﬁ\ 6
domestic products — P ~
1 =]
@ (Quality) Because it is of high quality Zj— {7: 1B BV D
© (Safety) Because it is safe 3{27’:{73 o oy -
@ (Emotion) Because | like Japan BADNFEEZN D
@ Others Z D

66.7%




- 46 E D Whitegrass BE 7 & — k

Q8. (Q6T MLWWA ] &EAT-A) BAEBTRZEDLLGUVEEZSBAFLGETIN? EHER)

(For those who answered "No" in Q6) Why do you not want to buy Japanese fruits? (Multiple options

allowed)
1 {FoEZE

RO U AR—IVERNTFIZAS
BEEERMEHEYEDLL RN S

@ (Taste) Because the taste is the same
compared to other domestic products

@ (Quality) Because it is more expensive EE&"?’J‘:: Dﬁﬁ—)k@@f%l;)\é
as compared to other domestic products EEFRMELATH NN D

@ (Safety) Because | do not feel safe BRETHWERLEZHMD

@ (Emotion) Because | dislike Japan BAAIFE TR D

@ Others Z0M

Q9. (Q6T BALLENHDI LBEZRTA) EOK LV DEETCARETREBALETM?
(For those who answered "l have purchased them before" in Q6) How often do you purchase

Japanese fruits?
2 O

@ | purchased Japanese fruits once inthe  —@E|E(FEALECEMNH D

past

@ | purchased Japanese fruits several BHREBALI-ZELHD
times in the past

@ | purchased Japanese fruits at least FIT-EIFEAT S
once a year

RIC—MEIXEAT S

@ | purchased Japanese fruits at least
once a month
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- = E D Whitegrass BBE T & — k

Q10. BXREIZIL—VYEEAL-EBREILZETTM?

Q11.

(For those who answered "I have purchased them before” in Q6) Why did you buy it? (Multiple
options allowed)

2 frepllIE
S ~ Taste) Because it tastes better
R o than other domestic products !
HAYT 4 75‘\_%1_ RV (Quality) Because it is high 0 (0%)

quality
Pl 3 ~
RELND (Safety) Because it is safe|—0 (0%)

sal External) Because they were on
REEND ( ) Y

— 0,
sale, etc 0(0%)

0.0 0.2 0.4 0.6 0.8 1.0

BAREIIL—YICHT HHNREHATLIESL,

What is your image of Japanese fruits and vegetables (Multiple options allowed)

5 fFDBIE
EBRLL Delicious 5 (100%)
EBRL < ALY Not tasty
HF YT 4 HAZ High quality
HLAOT Familiar product
[il:pay=z] Good for gifts 2 (40%)
TERIEEAGL I usually eat it 1 (20%)
AWBEL | do not know
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- 46 E D Whitegrass BE 7 & — k

Ql2. TEHXRERET—Y | #HM-oTWELED

Do you know about the "Japan grown fruit label"?
5 rEZE

® Yes [T
®No vz

Q3. £ &HIZLT TBXREREY—Y | ZHYELEL

If you answered yes, please let us know how you heard about the "Japan grown fruit label”.

Word of mouth/seen it at a store/seen it online etc)
2 HEOEE

In store BET

restaurant LA ST
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- 1 5 2@ Love For Wagashi E il =

SIS -

Ehe AR -
FIAAE :

AZa—:

Love For Wagashi

Love For Wagashi
(183 Jin Pelikat, B2-12 The Promenade@Pelikat, 3 > #i7k—JL 537643)

12A1H~2H29H
BAEWNSGC
BAREWVLCZFE-W\Vb I/ 7x, WEITKE

AR5 4k - 150-2501@

LR +SUBE
Love For Wagashil&. BARDEHIXIED—IHHFEAT-OWE VS BULHL, BEMEMNS—HISFEY LI-HRLEEEDOMN

EFERETLLEa VLT RELTVWET, 2021FEM 5. Love For WagashiTld, BRD ZIL—YDREDE %

SEITHWLELE, KEEHFVDIVEZDRLELETNEFFRBLTOET, AF v o R—=UTIlE, WBEZTKEDL/N\Tx
BE, WbBITEF--MEFFHELEL

BRAEWVLCH#Ff-LV6 T/ T

AVIF+*A—avh—F BAEWNL ZEE2- 5 TKTE
This mark is a brand mark of the Ministry

of Agriculture, Forestry and Fisheries in
Japan.
v
s The purpose of this mark is to promote the quality
- 2R .4 53 =~ Ll

and taste of Japan-g fruits and veg

overseas, and to make it easier o find Japanese

2 Japan Quality -
VEse %

fruits and vegetables from those of other
countries.

Enjoyed your Premium Japanese Strawberry Daifuku?
1.Scan QR code
2.Complete a short survey
3.Send us the survey completion screenshot to
claim a $5 voucher for your next order!
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- EheEEHQ Love For Wagashi BBE 7 > 47—

F

Ql. Fin/E

1. Which age range do you belong to?
20 FoEIZE

19 LA T @ 19 or below

204% ® 20s
301% ® 30s
401% @ 40s
501% @ 50s
60ftLL Lt @ 60sandover
60%
Q2. Al
2. Gender
20 HFDEIE
Bt @ Male
M @ Female

& Z = { 1Ly @ Prefer not to answer

el

Q3.5 T, A FOIOKBELEAFINT T DORIFLANTLI=M?

3. 0n a scale from 1 to 5, with 5 being fantastic, how would you rate the Strawberry Daifuku /

Parfait?
20 HroEIE
15
14 (70%)
10
5 6 (30%)
0(0%) 0(0%) 0(0%)
0 | |
1 2 3

Q4. S5k, FYBKREFTREZBNEKBYFELENM?

Would you like to use more Japanese fruits in the future?
5 FDEIZE

®Yes [FLY
® No [AYAY-4
© Neutral $FIZHEL
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- EE[EEH Love For Wagashi BE7 >4 — k

Q5. I EFALBAREFTRE#THY— LT
BRTHE-WLWTTM?

5. If you answered yes in the previous question, what other Japanese fruits would you like to see be
used to create pastries or desserts in the future?

17 FOERE

Persimmon

Persimmons

Not sure

Melons, mikans, peach
Mikan, momo, melon, kaki
Ooh i like all

Melon

Persimmons (maybe)

momk

Pear, apples

Cherries and watermelon
Chestnuts, Persimmons

Musk melon, pear, peach, mikan
I like hokkaido melon

Melons

(i)

(i)

(hh ALY
(Aav. 2hv.#)

(Rho, Bk A0, FH)
(270

(A@ay)

(#)

(v>3d—)

(3, y>3d)

(B 5ok, RAH)

(8. #)
(RRZ A2, B 2HY)
(ALEEA DY)

(A8 )

Q6. EAMICEAREFTREBALLZVERVWEIN?

Personally, would you want to purchase Japanese fruits?
5 fFDEIE

[0 (Q7~)

LZ (Q8N)

BALEELNHS
(Q9, 10~)

@ Yes -> Skip to Q7

@ No -> Skip to Q8

@ | have purchased them before -> Skip to
Q9,10

Q7. (Q6T TFL) L5215 BAEIL—VYEBWN:WER ST
AT ATYT D ? (EREET)

(For those who answered "Yes" in Q6) 7. Why do you want to try Japanese fruits? (Multiple options

allowed)
8 fFDEE

(Taste) It tastes better than other|

BRAS LAY S domestic products Tenm
HA)TF 4 HNE LIS (Quality) Because it is of high 7 (87.5%)
quality|
A
REEMND (Safety) Because it is safe
BANGFELH 5 (Emotion) Because | like Japan 6 (75%)
Z Ottt Others| -0 (0%)
0 2 4 6 8
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- EE[EEH Love For Wagashi BE7 >4 — k

Q8. (Q6T WA &LZBAT-A) BAEFTRZEDLLWVWEEZHZBAFLGETIMN? (EHERT)

(For those who answered "No" in Q6) 8. Why do you not want to buy Japanese fruits? (Multiple

options allowed)
1 HOEE

(Taste) Because the taste is the

A D AR—IVENTFIZAS same compared to other dome... -0 (0%)
HEEERMEHEYEDLSLELLDS

e s comparea tooie... NN, (oo
BN D HR—ILERTEIZADS expensive as compared to othe. ..

HWEEFEYELERTELIHLD (Safety) Because | do not feel| (0%)
safe
gﬂt@—c 7“‘; L & @ l:: 6 1’)\ 6 (Emotion) Because | dislike 0(0%)
BANFETEGELAS Japan
%G)ﬂi’, Others|—0 (0%)
0.0 0.2 0.4 0.6 0.8

Q9. (Q6T MEALEEAHDI EBATA) EDLKHLVDEETCRAETRZEALETFIN?

(For those who answered "l have purchased them before" in Q6) 9. How often do you purchase

Japanese fruits?
18 F[ElEF

@ | purchased Japanese fruits once in the
past

@ | purchased Japanese fruits several
times in the past

@ | purchased Japanese fruits at least

once a year
@ | purchased Japanese fruits at least
once a month

—EEHEALECENHS
BHEEALLZENDHD
FIZ—EHTEATS
AIZ—EIZEAT S
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- EiEfEEH Love For Wagashi BEEZ 7 47— k

Q10. BREIZIL—VYEEAL-EBHEILZETTHI?

(For those who answered "l have purchased them before" in Q6) 10. Why did you buy it? (Multiple

options allowed)
16 fFa[ElE

BRASLINLIVA S (Taste) Because it tastes better
than other domestic products

HA ) T4 HAELN DS  (Quality) Because it is high 16 (100%)

quality
REEMS o
(Safety) Because it is safe 3 (18.8%)

\y =\
BANFEEZAG (Emotion) Because | like Japan 8 (50%)
f@f:ﬁ\ 5 (External) Because they were on

= sale, etc

0 5 10 15 20

Qll. HAEIZIL—VIZHT SMNREHRZ T 2L,

11. What is your image of Japanese fruits and vegetables (Multiple options allowed)

20 fFoEIZ
RHLL Delicious 19 (95%)
E®L <L Not tasty
YA I T4 HEN High quality 1d o5
BLAPTL Familiar product
IEEA Good for gifts
LEFFBARAEL | usually eat it
SWBEN I do not know

20



- EE[EEH Love For Wagashi BE7 >4 — k

Ql2. TEHXRERET—Y | #HM-oTWELED

12. Do you know about the "Japan grown fruit label"?
21 FoEIE

® Ves =4 A
®No W%

Q3. ED&HIZLT TBXREREY—Y | ZHYELEL

13. If you answered yes, please let us know how you heard about the "Japan grown fruit label”. (Eg.
Word of mouth/seen it at a store/seen it online etc)

5 fFOEZ

Seen it before

(RE=C&HoT2)
online (v FTRT)

Seen it on products using Japanese fruit (BREZIL—YICEELN T )

Seen before (Rf=C&nHot)

Purchased from Love For Wagashi (Love For WagashiTHA Lz &EMHo12)

56



- EiEJE Q) Tarte by Cheryl Koh EiE#E=

U
TARTE

EMESESH : Tarte by Cheryl Koh
(1 Scotts Rd, #02-05 Shaw Centre, ¥ > H71h—)L 228208 )

EHEHAR : 11818 ~308

FIRGE : BAE G T, @

TRE

Aza—BRMZILE

A= a—EH : 12cm., 2~3AH (35 FK)L+)
OFEVRARUDIZHOY—LF—X &
EAEmMErYEVSILEL,

BR5E %% - 5001&

LA RS UBE .

Bk NS -z a—lF, PUAR—ILTRIARDHDZILE - TH— FEMEOD—DTY,
TI)—= Tk, ARFARDR., COBREZZTDHAILFEERSEFE LI,

DA FDBIIEEMTHELONTEY., PFTEVESIEATHIEICHSEBROT VLV M EFATHWET,
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- S HE/5850) Tarte by Cheryl Koh FEZ 7 >4 — k

Ql. F#rfE Q3. 5T, MAIL FDOKRIFLMMATLIEZM?
Which age range do you belong to?
20 EDEIE On a scale from 1 to 5, with 5 being fantastic, how would you rate the Fuyu Persimmon Tart?
20 F0EIZE

195 LT @ 19 or below 15
201% @ 20s
304t ® 30s
404 @ 40s 10 11 (55%)
504% @ 50s

60XLLE @ 60sand over

2 (10%)

1 2 3 4 5
Q2. A Q4. S5k, FYBKREFTREZBNEKBYFELENM?
Gender
20 OB Would you like to see more Japanese fruits being used to create pastries or desserts in the future?
20 FDEIZE
Bif ® Male
b g @ Female ® v
&z = fpLy @ Prefernot ® N(:)S ﬁt:i

@ Neutral #2742 L
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- S HE/5850) Tarte by Cheryl Koh FEZ 7 >4 — k

Q5. MICEAKRBAREFTREZTY—FT Q6. EAMICHAREFTRZBALI-ZWLWERWLWETMN?
BRTHE-WLWTTM?

Would you like to purchase Japanese fruits?

If you answered yes in the previous question, what other Japanese fruits would you like to see be 20 EDEIE
used to create pastries or desserts in the future?
1R @ Yes -> Skip to Q6 [FLY (Q7)
@ No -> Skip to Q7 LA (Q8N)
I not sure never been to japan (ARIZT 222 EMNELDTHA SLELY) @ | have purchased them before -> Skip to BALLZENHS
Q8,9 (Q9, 10~)
Peach, grapes, melon (B, SES. AOV)
Berries, melon and strawberry (N)—, ABO>, 4F3)
Japanese melon (ABV)
More unique fruits like fig! (WBELLD&S3RA=—V 1 EW)
Melons! (AaV)
White strawberries, melon (AW Fd, AOy)
Strawberry (4 F3)

Strawberries, sweet potato, citrus fruits (4 F3. MAL &, HiIEHE) _
Q7. (Q6T MEl\] E&EZ1-H) BREIL—VEBNNER ST
(A FF. NEZ—Fa—AO, 1WBLEL) BHREGZATT I ?(EHEIZ)

Strawberry, honey dew, fig

trawb
strawberry (’r?:l»)
Yi
o (3) (For those who answered "Yes" in Q5) Why do you want to try Japanese fruits? (Multiple options
anything allowed)
(ZDith)

1 #oEE
Rock melon @

(Avyoray)

. (Taste) It tastes better than other
BEAS LMD domestic products

S F 4 BRELH S (Quality) Because it is of high
quality

6 (54.5%)

8 (72.7%)

BEEMND
(Safety) Because it is safe 1(9.1%)
BAMNIFEEMN D
(Emotion) Because | like Japan
Z0ith

Others 1(9.1%)



- S HE/5850) Tarte by Cheryl Koh FEZ 7 >4 — k

Q8. (Q6T WA &LZBAT-A) BAEFTRZEDLLWVWEEZHZBAFLGETIMN? (EHERT)

(For those who answe

options allowed)
4 FoEZE

kNS U AR—ILENTFIZAD (Taste) Because the taste is the
ﬁ@ﬁi%%% EHFEVEDLLHELMD same compared to other dome...

(Quality) Because it is more
EENVUAR—ILERNTEIZAS expensive as compared to othe...
HEEERMEERTELLDS

(Safety) Because | do not feel

RETHWVWERELEMD safe

(Emotion) Because | dislike
BAMFETEELND Japan
20 Others

red "No" in Q5) Why do you not want to buy Japanese fruits? (Multiple

-0 (0%)

0 (0%)

-0 (0%)

0 1 2 3

Q9. (Q6T EBALEELHD] LBEZXA) EDKHLVDEETEAREFTRZEALETIMN?

(For those who answered "l have purchased th

Japanese fruits?
14 HoEZE

o

em before" in Q5) How often do you purchase

@ | purchased Japanese fruits once in the —[El= ("'ﬁ%/\ L=C & fJfﬁ) 5
past

@ | purchased Japanese fruits several BEHEEBALE-CEAHS

times in the past

@ 1 purchased Japanese fruits at least FZ—EITEAT S

once a year

@ | purchased Japanese fruits at least Blz—MEIXEAT S

once a month
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- S 15443 Tarte by Cheryl Koh BBE 7 © 4 — k

Q10. BREIZIL—VYEEAL-EBHEILZETTHI?

(For those who answered "l have purchased them before" in Q5) Why did you buy it? (Multiple

options allowed)
14 foEE

BRASLIMAA DS (Taste) Because it tastes better
than other domestic products

AV T4 BNEVMND  (Quality) Because it is high

12 (85.7%)

12 (85.7%)

quality
REEMS

(Safety) Because it is safe

BAMIFE NS

(Emotion) Because | like Japan 3(21.4%)
ZEEMND (External) Because they were on
0 (0%)
sale, etc
0.0 25 5.0 7.5 10.0 12.5

Qll. HAEIZIL—VIZHT SMNREHRZ T 2L,

What is your image of Japanese fruits and vegetables (Multiple options allowed)
20 FroEE

FEBRLLY Delicious
FEnk L <AL Not tasty
HAYF 4 BB High quality 19 (95%)
HLAOT Familiar product
[ilpaeg=z] Good for gifts 10 (50%)
EERIFEAGN I usually eat it 4 (20%)

VA Y YA | do not know



- S HE/5850) Tarte by Cheryl Koh FEZ 7 >4 — k

Ql2. TEHXRERET—Y | #HM-oTWELED

12. Do you know about the "Japan grown fruit label"?
PARCIOIEIESS

® Yes [FL»
® No (RIAY-4

Q3. ED&KHIZLT TBXREREY—Y | ZHYELEL

If you answered yes, please let us know how you heard about the "Japan grown fruit label”. (Eg.
Word of mouth/seen it at a store/seen it online etc)

0 #FOEE

COEMICEEZRENBDER A EEHEL
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- £ HE/E8@ Kappou EHEHE

BAEWLZEFE>=TH—+

EMEIESH - Kappou
18 Robinson Rd, #03-01, Singapore 048547

EHEHARY : 118,18, 28
FEAMREB : 11ABEAXEM, 1A - 2AEBEXREWNSL T
Aa— FHEICKYEHMICERE (BEMEO—X)

BR55%k - 5408 BAREM
BAREWNLC

2,610 U HKR—IL KL (4501@)
2,266 2 HR—IL KL (113/8v %)

LA+ UBE .
HRDEZZELTWSY D7, 7—OVEREDEMEREL. K5 EH
N, FE5TT7T—MERD &S LBMAME. HSICETRERYLGELAS, — &K
—RETEICHLEFTOET, BAXEIZA VANS T Eh, EESFEBL
KD, —D—DDBMEIZDERAHTWET, SHEIL. BADHEASFIDEL
SERBL., EHICHKEEL., YR INBATESLSBEROAEERET
BAEREDEBLLEIEZ Y VAR—ILOARIZEBNLTLET,

BAEMZE S F=TH—F R#A=Z 21—

KAPPOU

From Major Cold to First Glance of Spring
M7 ) AR~

A poetic journey through the Japanese year discovers the
beauty of micro seasons of the solar terms. This is the
period when the cold is most extreme. This is the Year of
the Dragon “Kinoe Tatsu” in Chinese astrology. “Kinoe” is
the first of ten heavenly stems and has a meaning of
growth, development, and symbol of spring. In the year of
Kinoe Tatsu, it is said that spring sunlight will help
everything to grow. In ancient times, the snow at the
beginning of the year was a sign of good luck. Hope
wonderful things happen in succession this year
After Lesser Cold*, the days are getting longer and
longer. It still remains cold weather but we can find signs
of spring

T TOWARDS SPRING J

IWATE
ond Dived Live-Scallop | Wasabi Flower | Salted Fermented Pepper
HYOGO
Crab | Turnip
NAGASAKI
8ig Fin Reef Squid | Sudachi Citrus | Caviar

HYOGO
now Crab | Turnip Sprout
TOTTORI
Blue Fin Tuna
MIE
fle | M
FUKUI
fe Fish | Tuna Innard:
YAMAGUCHI
Butterfish
TOCHIGI

Wagyu | Miso

T SASANISHIKI CLAYPOT RICE 3

f SEASONAL FRUITS %
the Ministry of Agriculture, Forestry and Fisheries in Japan

FUKUOKA
KAPPOU House Blend Tea | KAPPOU Apollo (Chef

Omakase Menu for Ms Ivy
2ith February 2024
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- £ HE/E8@ Kappou EHEHE

EMEIESH - Kappou
18 Robinson Rd, #03-01, Singapore 048547

EHEHARY : 118,18, 28
FEAMREB : 11ABEAXEM, 1A - 2AEBEXREWNSL T
Aa— FHEICKYEHMICERE (BEMEO—X)

F—F—2zo0F7—ArhoDIAE

- BXEFTRYZEALTORE, J1—FnvYy

EXWCBRDORENEREZSCTFMTAIAEEL. ML LA NS VZRAELEZREN L, BROBRMEM o EON-HFETERE
FREFEATDHESICLTVD, FHBS . YUAR—IANIRLARGEREDTERYE ISV 0400 T, it L<HLNTLD,
BEIZOVTIEH, KBHEREBNZLDT, 250042 —45y MIM LT, BREFRYT—IVDRVEHRRIZE-=OTELGELMNEREL B,
- BRERRMORWVLR

BEREFRICOVTIE, PRYIFIVTA—DFESTLEVWSIEKRTE, HEDIIL—YEYHEKRLWVLEEL TS,
ZIHNBEREFTRORVRFEERL B,

D UAR-LTEY S OBEREBTRYARET S =OICEFAADEN?

IV T4—IEEL. FRLVA, PRYMEEELEASEFKICEENES LTLEVEINH S,
FYFICMYPTIMERTEBATEIRLGREICYLENTEAF, HALELTEFREICBALLTERL S,

- TOft, BELGEHIEEMOE S,
EYMLEOTHLVWEESHN, ALRABEATHRO—ERERTHILIICEEZT L —BICBRABAIRYBATWETEEXREHY ALY,
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- 1 E45@ Kappou FEZE 7 & 4 — k

Q1. Fn/E

Which age range do you belong to?

4 responses

Q2. A
Gender

4 responses

Q3. BEREWS ZCOKRIZWLANRTLEMN?

What do you think about the fruit that is used this time?

4 responses

® Cocdqually & 74 1) 7 4 AAF L

10851
@ 19orpeow 19T ® Couldbebetter EHFEH

® 205 20f% i

® 0s 304t @ No opinion Iz L
® 105 401% ® Notgoodatal {70
@ 50s 501

® sosandover 60CLLE

Q4. S5k, FYBKREFTREZBNEKBYFELENM?

Would you like to use more Japanese fruits in the future?
4 responses
Bt ® Male

kg3 @ Female
BZ =<7 @ Prefer not to answer

Ly @Y
vz @No
24 L © Neutral
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- 1 158@ Kappou FEE 7 » & — k

Q5. ICEALBAEFERH*THY— T
BRTHEWLTIM?

Q6. EAMICBREFTRZBALEZVERVEIMN?

Personally, would you want to purchase Japanese fruits?

If you answered yes in the previous question, what other Japanese fruits would you like to use to 4 responses

make new desserts in the future?

3 responses
Japan grown ginger lime, Miyazaki mango, crown musk melon =] ZFEE v :) r—7 AL
B d—, ¥R A0y
yuzu wjﬁ

| like strawberry and melon L= - Am >

Q7. (Q6T lELv] EBAF-A)BREIIL—YZE V=LY
EBRS-ERIITATIN? ((EHEZR)

(For those who answered "Yes" in Q6) Why do you want to try Japanese fruits? (Multiple options
allowed)
3 responses

domestic products

Q8. (Q6T IR LEAT-A) BAEFRZEDHWEER

EAFGETTMN? EHEIRAD

- TWhWWAD EFALRAEELGL

@ (Taste) It tastes better than other BRASLINAY S

@ (Quality) Because it is of high quality I ITABRE DD

o REEMND
© (Safety) Because it is safe < ey~
@ (Emotion) Because | like Japan BAMFELNS
@ Others Z ot

@ Yes > Sl_(ip to Q7 [ELY (Q7~)

@ No -> Skip to Q8 L\ (Q8)

@ I have purchased them before -> Skipto g A L 1-Ehidp 2
Q9, 10 (Q9, 10~)

Q9. (Q6T MEALLENHD] LEAA) EDLHLD
HETHARERREBALFTIN?

(For those who answered "l have purchased them before" in Q6) How often do you purchase
Japanese fruits?
3 responses

@ | purchased Japanese fruits once in the
past

@ | purchased Japanese fruits several
times in the past

@ | purchased Japanese fruits at least
once a year

@ | purchased Japanese fruits at least
once a month

—EEFEALECELAHD
BHEBALECELHS
FIT-EEFEATS

AIC—REIXEAT S
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- 16 E48@ Kappou FEE T © 4 — k

Q10. BREIZIL—VYEEAL-EBHEILZETTHI?

(For those who answered "I have purchased them before" in Q6) Why did you buy it? (Multiple

options allowed)
3 responses

ROV S (Taste) Because it tastes better
than other domestic products

TAVTABENDS (Quality) Because it is high

Tl i quality 1(333%)
TEIZDNbL
(Safety) Because it is safe
BAMIFE NS
(Emotion) Because | like Japan|—0 (0%)
RELENDS

(External) Because they were on

0/
sale, etc 0(0%)

Qll. HAE I IL—VIZHT SR EHRZ T 2L,

What is your image of Japanese fruits and vegetables (Multiple options allowed)

4 responses

kLU peicocs | (007

EERLLCHEN Nottasty [0 (0%)

D)7 opmn Honaueiy [ © (5

BLAOTL  Familiar product |0 (0%)

BREHR Good for gifts 1 (25%)
EERIZBARALY  lusually eatit 1 (25%)

P A =R~ A | do not know |0 (0%)
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- 1 E45@ Kappou FEZE 7 & 4 — k

Ql2. TEXRERET—Y ]| ZHM-oTWWELEM

Do you know about the "Japan grown fruit label"?
4 responses

® VYes =4 A
®No (W\xz

Q3. ED&SIZLT ITBXREREY—Y | ZHYFELE=H,

If you answered yes, please let us know how you heard about the "Japan grown fruit label”. (Eg.
Word of mouth/seen it at a store/seen it online etc)

3 responses

Seen it on product packaging BRIy S—C TR
seen it at a store BETR:
| go to arestaurant, than they have serve the dessert is Japan fruit. LRSS UTCTH— M AZa—ICAKEFTRERHBL TV H

68



- EHEIESHG Flourcrafts EfEHIE

EHelESH ;- Flourcrafts

F 70 Shenton Wy, #01-08, Singapore 079118
=ML : 28138 ~3813H
FLOURCRAFTS
PATISSERII FIAGE BREMAL L, BEREYAZ
Aoa—  BEEFEREL&TYIINL- VTR
BR55 %k - 2501
LR NS UBE
Flourcrafts Patisserield, WX L &R I b EEMETEIR—H)—, 7y biR—LEEEFEELTRE—L, §TIEHET
DARIZBINBNNTARA)—DUVEDIZHRELFEL =, SEADF ¥ UR—UTHEH, A—F—0O5HJ 2 THAERIICH
KDY oTENAVL & ZFE2BEDAZ— BT —FEER LI, BEFEEREZLEVAS VTR b, 200BE&LE
BLT, YUAR—ILDERICBAETROERN S EEKRLSIZEAET,
BREEFHER TyFI-T—X Xy R—VEAZI—
KAISEKI » KAISEKI 5 S Al

YAKIIMO MATCHA TART

BY FLOURCRAFTS EHQ‘EI

BY FLOURCRAFTS

“Brand mark of the Ministry your Kaiseki® with us,
of Agriculture, Forestry and Thank you!
Fisheries in Japan
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- EHEIESHG Flourcrafts EfEHIE

EHEIESE : Flourcrafts

F 70 Shenton Wy, #01-08, Singapore 079118
- G4 - 28138 ~38138
FLOURCRAFTS
PATISSERIE FEARE : BAEM,MALEL, BREYAZ

Ao a—  BEEFEHFZE&TYIIL- VTR

fF—F—2xI7DV R EIMALOaAAY B

- BXREFRYEFERALTORE, 21— F/\v)
EREBELTBAEFRYELTOYVACHFES CEAHET, EBICEKRENS-TT, BAIEWV:=BZEIFI. FFREEVACEZEY
[CELAEEST, BIZEY, B, HIIZOWTIEK, FEALEDBEIENFENLREBEZEEE L, fEXE3DDRA—FERT+
[ZDOVWTIEA=VKRETRESINI-H, AT=WTH—FKUELEMVVANFELNSIANB LA, DAL EHBIFEHACITETHETF
FEfiotz, —MREGE) VIZXZBEMICHED S ANBRITWA-H., BREDY U IICHT A< EoTWLS, BEAMIZ. BHFE
EDY IO TH— AL -0 TSREFEMETFL-WEERE-TULVS,

- BREERPORLR

H&, BRGEFFERIZBEVW I — KNy IR Ho1=,

VO VHAR—=LTEYZLOBARETRYNRET 51=DICIXANRBEM?

LARSUOH T GTOTOE—V 3 vEE0TE, BRDEREL IIIL—YDRTF U ILEIYERELTEL S =HIZ,
HBELTE55, BROEMIZEENE LA, S UHR—ILAFKIZEBRGZD T, BOBRWLWELDIZIEZBEZEBLELL,

- ZTof, BELESNEBMoELEE,
hh bt BAEFTRYLFEN VL, FEMICARETRZIYSCEADEIITLTLEELY,
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- EiEIESH® Flourcrafts BEE7 > — k

Ql. F#rfE

1. Which age range do you belong to?

27 responses

198 LT @ 19 or below
N ® 20s

201%

30# ®:c0e

40# -y

50 0

601 AL @ 60s and over

Q2. 15l

2. Gender

27 responses

Bk @ Male

it @® Female
L AR AR @ Prefer not to answer

Q3.5EXfE T, BEFEHE. Ty I O T—X FDEKIZ

WHAMNT LA

3. 0n a scale from 1 to 5, with 5 being fantastic, how would you rate the Yakiimo matcha / apple

chiboust
27 responses

20

7 (25.9%)
5
0 (0%, 0 (0%
i ™ [ 2.4 |
]
1 2 3

Q4. 5k, FYBKREFTREBNEBYELEN?

4. Would you like to see more Japanese fruits being used to create pastries or desserts in the
future?

27 responses

Fn @ves
LvE  @Ne
4% (=75 L © Neutral

e
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EiEIESH® Flourcrafts BEE7 > — k

Q5. I EFALBAREFTRE#THY— LT

BRTHE=WLTIMN?

5. If you answered yes in the previous question, what other Japanese fruits would you like to see be

used to create pastries or desserts in the future?

24 responses

Peach

Melon

Strawberries, oranges, grapes

Yuzu.

Figs/dates

peach

Strawberry, Momo, melon

Chestnut or peach

Ichigo, Kyoho Grapes, Yubari Melon

Strawberries melon oranges

Strawberry, Grapes

Yuzu, strawberry, mikan

Strawberries, figs, persimmons

Strawberry, pear, melon

melon and muscat grape

Strawberries, peach

Strawberries

Peaches, Strawberries! Mikan !

Persimmon, Tomato, Peach

Melon, grape

Strawberries, Yubari Melon, Persimmon, La France Pear

3

P =

Wb, ALrD RES
¥

W5LL, GoHPeL

3

WsZ, #, Aov
E.

WsZ, B F®RADY
W62, A8y, FLUY
Wb, RES

Y. WBI. #bhA
WsZ. LWBLEL.
WsZ, 3, Aoy
A0V, YRAYH
ALYy 'S

nwsZ

. WB I &#bhA

M. b o o#k

ARV, RED

WbZ, FEADD, F
5 I5UR

Q6. EAMICEAREFTREBALLZVERVWEIN?

6. Would you like to purchase Japanese fruits?

27 responses

@ Yes -> Skipto Q7

: 1FL (Q7~)

@ No -> Skip to Q8 L (Q8A)

@ | have purchased them before -> Skip to BALEENAHS
00,10 (@9, 10~)

Q7. (Q6T TFL) L5215 BAEIL—VYEBWN:WER ST
AT ATYT D ? (EREET)

BRASD NS
DFUTaBENSL
REEMND
BAMNFELELN DL

Z 0t

(For those who answered "Yes" in Q6) 7. Why do you want to try Japanese fruits? (Multiple options

allowed)
5 responses

(Taste) It tastes better than other!
domestic products

2 (40%)

(Quality) Because it is of high

quality 5(100%)
(Safety) Because it is safe
(Emotion) Because | like Japan
Others |0 (0%)
0 1 2 3 4 5
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Q8. (Q6T MWWWA] &EAT-A) BXAEFTRZEDLLG W EEZLERARFLGETI N ? (BEHERA)

GRS U AR—IVERNTFIZAS
WEEERMEHFTVEDLLELNS

EEMN S VU AR—ILERNTFIZAS
EEFERMELRTELN S

RETHWVERL DAL
BANFETEELAS
Z 0t

(For those who answered "No" in Q6) 8. Why do you not want to buy Japanese fruits? (Multiple

options allowed)
2 responses

(Taste) Because the taste is the
same compared to other dome...

(Quality) Because it is more
expensive as compared to othe...

(Safety) Because | do not feel
safe

(Emotion) Because | dislike
Japan

Others

-0 (0%)

-0 (0%)

-0 (0%)

-0 (0%)

0 1

Q9. (Q6T MBALEENHD] EBEZAT-A) ENDKLVDBETCARETREZBALFIN?

(For those who answered "l have purchased them before" in Q6) 9. How often do you purchase

Japanese fruits?

23 responses

@ | purchased Japanese fruits once in the
past

@ | purchased Japanese fruits several
times in the past

@ | purchased Japanese fruits at least
once a year

@ | purchased Japanese fruits at least
once a month

—EEFBALECELNHD
BHREBALECENHD
FIZ—EIXEBAT S
RIZ—EIZEAT S
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- EHEIES® Flourcrafts BE 7 77— b

Q10. BREIZIL—VYEEAL-EBRHEILZETTM?

(For those who answered "| have purchased them before" in Q6) 10. Why did you buy it? (Multiple
options allowed)
22 responses

BRASLINIDY S (Taste) Because it tastes better 13 (59.1%)
than other domestic products
HA)TF4RTLDS (Quality) Because it is high 18 (81.8%)
quality
fom] S
RELND (Safety) Because it is safe 1(4.5%)
BAMRFEZMD (Emotion) Because | like Japan
. (External) Because they were on
REEMND sale. etc 11 (50%)
0 5 10 15 20

Qll. HAEIZIL—VIZHT HMNREHRZ T 2L,

vnatis your image o1 Japanese Truits ana vegetanies (iviuitipie optuons ailiowea)

ponses
;ﬂ* L Delicious 20 (74.1%)
Not tasty 0 (0%)
FEBRL <AL
High quality 27 (100%)

AT 40BN

Familiar product 2 (7.4%)

BLAPTL
Good for gifts 14 (51.9%)
BER | usually eat it
EREFEAGL I do not know
AL 0 10 * v
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Ql2. TEBXRERET—Y | ZHM-oTWWELEHL

12. Do you know about the "Japan grown fruit label"?

27 responses

(4R ® Yes
Lihg @No

Q3. ED&SIZLT ITBXREREY—Y | ZHYFELEM

13. If you answered yes, please let us know how you heard about the "Japan grown fruit label". (Eg.
Word of mouth/seen it at a store/seen it online etc)

14 responses

Seen it online

Word of mouth

Seen it at stores.

Was shared by flourcrafts then check online
Seenitin store

Store, Facebook, |G, ABC cooking studio
Seen it at a store

it was on the card given to me

Flourcrafts had it on the card

Seen it at stores (meidi-ya, Isetan, donki, etc.)

Seen it at a store

o541 TRE

EEISEE

BETR

Flour Craft TR 7=1&. #2354 o THE L=
BETR

HIE. Facebook . 4 R4 % 5 L, ABC Cooking Studio
BETR

R#tEShizh—FTHiof

Flourcraftsh 4 5 2= h— K THI o 7=
BETRE (BRE. #2F. DONKIZGE)
BETR=
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- RCENTOE—S3> BAEZTEMEGERLIAZ21—T17 - 9Ty

= Z)L— = -JAOE—< g ¢
JAPAN RAIL CAFETIEBET—<% () —Y ] IC58F LIETHRER.
DIIZRARI A =a—E LTTF— by hEEBHL, VAR LTHBIZZTO—F L1,

<EE> —
SRR - 2023488 & Y 1/ A O8HE—L2Z
EHEISFT : JAPAN RAIL CAFE {Dlne In)
RftRE BRI L—T Tz, BRI L—T
HEREAQ/NT T
kST T jb:ﬁl__/;gﬁ?(uff\'?:l:
EHAR : - ARy ILAZ 21 —DERH BBk N7 25
- JR Timess2E TOHBAN .
) F—LE RO R %ﬁ“?f) 19
- AKXSNSTOxTE A —Fx/7
A —x oL —7 4

SARY =L -7 3
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- 128 ~EHAE

Z[SHDIN—1 < -JFOE—3>
JAPAN RAIL CAFETI F—<% [I)—Y] IF
NIIARYpA=a—& LTTYF— bty bEIBRL, SO AR—VHIBIS7 TO—F Li,

<EMRHEE>
EHEHRT - 20235128 & Y 1h AR O1nA€—-NZR
EHeiEAT : JAPAN RAIL CAFE (Dine In)
RUEE T ;
%‘ii?f"’l‘ 7 BEBIAFIOL—F 40
A HEBSIAFINT 1 65
EHRE - ARV YL A= 1—DEM e
- JR Timesi2 % TOMN R/ 7 = 23
- )TV ERORF
- AHSNSTD#HE \
- [EEEPOPR F7 TlE, WL xR U 7L 7= DIRTE)
SCER#SRE .
HEBI>AF

HH A (EEERLDIRGE) 19
Hh A (ERERTE)
]

D A g S IS &
h¥UT

c &~ ~ O



- 128 ~EHHE

' A ALBEREY
“CREPE

$12++

80



JRCIERNZOE— 3>

BAERERMEERAL-YRO

S|

I

81



- THE JAPAN RAIL FAIR TO 7—RHE

FIGEFITH L. BRERMKEMICET 7 07— =Rk,

Event title

The Japan Rail Fair 2023

Date

13" Oct (Fri) - 151" Oct (Sun)
13" and 14t 11:00-20:00
15% 11:00-18:00

Host

JR EAST Business Development
SEA Pte. Ltd.

Venue

Level 1 Urban Park at Guoco Tower
(1 Wallich St, Singapore 078881)
JAPAN RAIL CAFE official Facebook.
Instagram. YouTube etc

Event
contents

Railway Zone
Japan Retail Zone
Travel Zone

Stage performance
Stamp rally

(QRa— K=& 4ER)
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- THE JAPAN RAIL FAIR RIZEM

2023

13 Oct | 14 Oct | 15Oct

FRI SAT SUN
11:00 400 350 300
12:00 650, 450 300
13:00 650 650 400
14:00 450, 650, 500
15:00 300 550 400
16:00 300 350 650
17:00 350 400 600
18:00 400 650 250
19:00 550 500 100 TOTAL YoY

4,050 4,550 3,500 12,100 102.1%

X The total number of visitors last year was 11,850.
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i

MER

The Japan Rail Fair ISR IZBAEFTRDY V> TY VI #EEL, 7oy — ZEEIR

LIEHICCTHARAEFTROHABZRLDD, 75— FEKIZT

Bk SR IS

s SEAEE. BoTEH.
HARS - EIZK 10A12B~148 3HM[H
P 7 T 7 RIGE

=ofs

1. FREEMAZEHZTT Y,

2. BAEDERYMEBALTAILWERWLWETN?

. HEEBALELEMN?

4. HEBALTHEVWERWETM?

5 BEBALTHEWERDLEWTIMN?
.HAEREDEABEEIZOVTHZITT L,
TIHEEBALELEZAM?
BHAENDREYT—VEM>TLELEZM?

9. ECTHAEMDEEYT—VZMYFELEAN? (11A~:EH)

IRV 3 513 E%
7{&—#@%%& BT T OER
tFBE BN EN T
=ML Tk ~

7 JArA

“FRUIE ¢

Japanese Fruits Survey

Please help us understand your opinions about fruits from Japan!

kannochihaya@jre-sea.sg Switch accounts

£ Not shared

* Indicates required question

*

Age

(O 19and below

(O 20-30yearsold
(O 30-40years old
(O 40-50yearsold
(O 50-60years old

(O 60andover
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- The Japan Rail Fair 7 47— R £ & 8

Q1. Fn/E

Q2. 4RI

24.4%

Q3. BAEDNERMEBALEVELEBEVWETH?

Would you want to purchase Japanese fruits?

198 LT @ 19 and below 513 responses
204t @ 20 - 30 years old
30 @ 30 - 40 years old F ® i
401X @ 40 - 50 years old LN ® \o
504% @ 50 - 60 years old BE =B A @ | have purchased them before.
604K L -

fRELL @ 60 and over A

"Hd

St
-8k
BEAT=CHEY

Q4. BEBALTHEWEBWNWELEMN?
(Q3TEWALIzWLWE TRS] LEZLIZAN)

Why do you want to try Japanese fruits? (For those who answered "Yes" in Q2) (Multiple answers

® Male allowed)

332 responses

® Female
@ Prefer not to say

(Taste) Because they taste better:
than other domestic produce.

(Quality) Because they tend to be
high quality.

(Safety) Because they are safe to
consume.

72 (21.7%)

(Emotion) Because | like Japan. 72 (21.7%)

0 50 100 150 200 250
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INEEEEE LD\ T2 7 (BREANAYTTYT 1RAERD) 77— bEED

Q5. BEBALE-WERDLLBULWAEZATW=EFEIMN? Q7. HEEALEL=N?
(Q3TEALTI=WWE TEbAEL] EEZBLEZAN) (Q3T MERICEBALI-CENH DI EEZLIZAN)

Why did you buy Japanese Fruits? (For those who answered 'l have purchased them before" to Q2)

Why don't you want to buy Japanese fruits? (For those who answered "No™ to 02) (Multiple answers aIIowed)
(Multiple answers allowed) 145 responses
36 responses (Taste) Because it tastes better... (BE) BLILLVA 6794 (64.8%)
(BR) HHEIDRME (Quality) Because it is high qua... (&) BA YT A B DS 109 (75.2%)
(Taste) Because the taste Is th 11 (30.6%) ﬂ*b\}fb b 7‘.';(,\75\ b (Safety) Because it is safe. 33 (22.8%) (f@) i{"l}?‘ft" 5
(Quality) Because it is more ex 1;5;‘55\‘;%1? (L5(C 24 (66.7%) (Emotion) Because | like Japan. —42 (29%) (R&f%) B *75“13%1.575: 5 . -
:Ej1et§'::e:auselacn-ueelsa 3(8.3%) i;graxé%fg#&%bgb\ (External) Because they were o... 26 (17.9%) HVEBPER) t—ILLBEFEHBLTLTLENDS
(Emotion) Because | dislike Ja 1 |22 ) (B BAAEN < iend recommended|—1 (0.7%) Egg}i; jé]tlo—)?:?'{)t -
Expensive 1(2.8%) R Z -
Net at rr—-xr:fr:e: 1 :i3° ) (Zofh) b5 I was at Japan|—1 (0.7%) () &LIC
© ot ke rats 1 2 8% (Z0i) SEREVESTRENAD Try|—1 (0.7%) (Z0H) EERA
. ol Ol 120% (Zoft) RIS TEEL NS 1(0.7%) (Z0H) BETHENEDNSHEL
Because im gong there to eat @ 1(2.8%) ( a)m) E $_Gﬁ&héb\ ~
" £ 2 895 5 > Ask your mum|—1 (0.7%)
Dont ke truns i1 2.6%) (Z0M) BMAEETEROMS
] 5 10 15 20 25 0 25 50 75 100 125

Q9. BAEDREYT— IV FHMO>TWELEM? Q8. BAENEHEERMICH L THEH LD TVNEA A—CEHATT S,

What is your image of Japanese fruits and vegetables? (Multiple answers allowed)
Did you know about the Japanese Fruit mark? 513 responses
513 responses

EnRL LY Delicious 398 (77.6%)
(;tl,\_ ® ves EH®RLLLAGN Nottasty |5 (1%)
Lz @ne =4 High Quality 323 (63%)
#H L A& KX5F L\ Familiar Product —33 (6.4%)
EE%S:‘ Good for gifts 150 (29.2%)
’ %E&ﬁ\ E‘) ﬁ,{ %)I usually eat it —40 (7.8%)
Hhh e I don't know 5 (1%)
0 100 200 300 400
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- JRCAVSA4>7TAE—3Y JRTimesTOHLP - iEERL

SR
i Johoku Speciol

T o A
P J5Y TO BEHOLD: THE RESORT SHIRAKAMI -
¥ ; TN

A1) TF I WebHA{ k TJRTIMES] D

FTRIFA T AZa—F2=#HRDIR TIMESE T 4 L1t LE{E ZRAA.

BADQESH L FEROCHERDBFHERNBHTHY ., S HKR—ILD TBXT 7]
MKEPIRIFE ] BEBICERE ) —F MV ATEE

O—ANEBRTESETHIEITMA, TODSA4—ONBIZIa=T1—&
DIASREFELZBHEEL TS0, BRIGFRREMNTHE,

KEIALTUVEOT, YUAR— LS OEEBISE U —F AT,

FEOSNSTRAL-MELERE, VT7ILGEEOHTIERN (RRE4— F3
v, BE) THERBMN - REIILEEVTILETORIILKIZRIE.

TOP (https://japanrailtimes.japanrailcafe.com.sg/web/)

BET—5
A—H— 344487 vy 3 436,232 PV 1,180,847 }20224£4F 18 ~2023%4A30H
Fip (2—H-) Hhis 51
= 18-24 ®25-34 m=35-44 w4554 m55-64 meS+ ® Singapore ™ Japan m Philippines Thailand = Malaysia = Other countries = Male ® Female

5%,

- 18%

10%

18%

28%

21%

22%

%,

9%

29%

43%

14%
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- JRCA VS A2 FOE—>3> IR Times THOLPYER

LUTOLPZERL., BAEBFERYIZOVLWTHEN - KX v oR—V DAL EZREHLEL .

:{\&. JRTIMES JAPAN RAILCAFE  JREastPass | " 81, = Japanese Fruits About Writers TJRF2023

JAPANESE
FRUIT.

THE‘ ULTIMATE GLEESS o

https://iapanrailtimes.iapanrailcafe.com.sq/web/iapénese-fruits/ B

Page path and screen class ~  + ¥ Views Users Views Average Event count Conversions Tota
per engagement All events ~ All events  ~ revenue
user time
218,578 135,110 1.62 m 17s 690,713 0.00 $0.0C
100% of total 100% of total Avg 0% Avg 0% 100% of total
1 /web/japanese-fruits 12,028 9,600 1:25 5s 35,182 0.00 $0.0C

20241831 S D%l
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https://japanrailtimes.japanrailcafe.com.sg/web/

- JRCAUSA>TAE— 32 IRTimesTODIRE/ER

UT4EDEEZER L. BAEFTRMICOVLWTHRBALE L,

JR Times

Fruit-tastic Japan: 8

https://japanrailtimes.japanrailc

REOHE

Japan’s bountiful & 495 469 afe.com.sg/web/article/interests|H A E DR FRHE T REMELN

juicy treasures (fruit-tastic-japan

Producers of https://japanrailtimes.japanrailc

delicious fruits 1056 998 afe.com.sg/web/article/rail- ABRAETEYMOEEMMELTEH

article ' travel/fruits-japan-muslim- Z2HER. &%, WEEEN
friendly

Fruits Harvest https://japanrailtimes.japanrailc | T2Y Q| I2AZHNZ. BX

Season 551 545 afe.com.sg/web/article/rail- TELOHIEREPOMIGRGE

Article travel/september-harvest =8

Promotion in https://japanrailtimes.japanrailc . _

restaurants and = 33 32 afe.com.sg/web/article/interests _EIC 3;% i %gﬁ%géﬁ;,&tﬁ%ﬁé&

patisserie = /japanese-fruits-desserts-in- Y PN *

Article == Singapore it

20241831 S D%l
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https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/fruit-tastic-japan?&utm_source=facebook&utm_medium=social
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/fruit-tastic-japan?&utm_source=facebook&utm_medium=social
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/fruit-tastic-japan?&utm_source=facebook&utm_medium=social
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/japanese-fruits-desserts-in-Singapore
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/japanese-fruits-desserts-in-Singapore
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/japanese-fruits-desserts-in-Singapore
https://japanrailtimes.japanrailcafe.com.sg/web/article/interests/japanese-fruits-desserts-in-Singapore

- JRCAVSA>TAE— 3> Facebook THOSNSEFE

8A 7 = 7 i+

REDPRERZEH. BHSNSICTIOEEHZITLVE LT,

Facebook/Instag

SNS Posting Image ram Reach Impressions
Monthly PR https://www.facebook.com/JAPANRAILCAF | & <=2 — N
Japanese fruits 81,855 226,757 E/posts/1864277377302630:18642773773 ;F] 0)? ~ A .i. z:Rb\ AXE
(1 August 2023) 02630 ERYTHLIEDEH
8 Japan's bountiful pu samamese e e
- &N 52 osts/pfbi vZSwc rpKNon . = e
& juicy treasures . ‘o 1,406 1,945 smAzuodl Dperkoiz2L P Ecaewexy || F LT D PRI
(4 Aug 2023) @ NG DrmCJy2l
Japan Rail Cafe f; : ‘ Et/tpsi/t/mézzgtggkjcoT//SAgﬁ\éRJA"éCtASF Japan Rail Café[CTHAXET
. . & I POSIS/PIDI uJgz ua 0JUoO —_—
Fruit Parfaits N 41,702 48,793 V631RFsvsSMbodrb7ROmRFzeNaxyDrmr [P A & M L= A =2 —DR5T
(8 August 2023) h a XrsSFGXR25| Jx7hFIBSNSHEDPR
0
Producers of
i i https://www.facebook.com/JAPANRAILCAF
del_|C|ous fruits 32,361 53,465 E/posts/pfbid037cm84dWaV2R33EDySjeH |¥E R EEE D PRI%TE
article 2URa4tjb34rEWU36HddSEjcym1Wo6CyY1
(9 August 2023) XCw6K8iabzLl
https://www.instagram.com/p/Cv4XGgmx81 ~, = 4 T —
Japanese Apples 490 648 2fbolid=IWAROCDxA26802phOm6m. Pdof_| 0 ZIiEEOD_'J ﬁ/ T OFFAIBEIC
(13 August 2023) 8al5D_50NOBBTh-vixsaf7Bxjirskaselo |2 LY T D EEA

20241 A31 BB A D E
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https://www.facebook.com/JAPANRAILCAFE/posts/1864277377302630:1864277377302630
https://www.facebook.com/JAPANRAILCAFE/posts/1864277377302630:1864277377302630
https://www.facebook.com/JAPANRAILCAFE/posts/1864277377302630:1864277377302630
https://www.instagram.com/p/Cv4XGgmx81t/?fbclid=IwAR0cpx42e8g2phQm6m_P4of_8aI5D_50NQr8BTb-vIXsaf7BXjir5k4sEIQ
https://www.instagram.com/p/Cv4XGgmx81t/?fbclid=IwAR0cpx42e8g2phQm6m_P4of_8aI5D_50NQr8BTb-vIXsaf7BXjir5k4sEIQ
https://www.instagram.com/p/Cv4XGgmx81t/?fbclid=IwAR0cpx42e8g2phQm6m_P4of_8aI5D_50NQr8BTb-vIXsaf7BXjir5k4sEIQ

- JRCAVSA>TAE— 3> Facebook THOSNSEFE

BA7x7HIRHR i<

SNS Posting

Facebook/Instag

ram Reach

Impressions

Seasonal Retail -

https://www.facebook.com/JAPANRAILCA

FE/posts/pfbid02R61jkyCdVK3zkgUMwrob

AWIT7IATHOEREFTRYMERE

Japanese Fruits 51,561 69,026 HZZ59VLHbXf6CXPxhBYUodrnR3Ysfpze | L T2 ¥ 1 —R 73 EDYIBRIZD
(14 August 2023) HFdAWDITiozBI LVTPR
i https://www.instagram.com/p/CwOkdKrPKZ \ 4 3]
Japanese Mikan 540 431 u/2fbclid=IWAR2GhrCCO6YIVCAMpg2EWp Eﬁ%g?%/"@ﬁ@bﬁ*ﬁ'
(22 August 2023) xmxnpsXn5aAuAjggc8- AL
PKEqGKgG2YTRb2vkwk
grUitS H"X\{[eslt https://www.facebook.com/JAPANRAILCA
eason Arucle FE/posts/pfbid02x4jkE2ThBKUKR2rf3NZzS e = -
(23 August 2023) 6,051 8,490 DN7Mijxj6UFzG3ysbjk9bcNgpHDW6EPASEU TERLEE S D PRIZH
BhoSSRbxLXI
“Parfait” with o facebook comitch/ov 1 7| 2PN Ral Café THRFEAR D/
Japanese fruit 906 1,065 Dope Uil SCCDOOKCOMMBIEAELEE 5 + 3 = 2 —DFIE ) — L BIE
(24 August 2023) EPR
https://www.instagram.com/p/CwgmBX8LC kT —
Japanese Peach 525 695 eE/2ibcld-lwAROspxd2eBazphomem pao| o A O BED R ARERI= D LY

(29 August 2023)

f_8al5D_50NQr8BTh-viXsaf7BXjirs5k4sEIQ

TO:HrA

2024418318 A D $1E




- JRCAVSA>TAE— 3> Facebook THOSNSEFE

128 7 = 7 #ifE§ =

REDPRIERZESH. BSNSICTEEHZITVE LT,

SNS Posting

Cafe Seasonal

Facebook/Instag
ram Reach

Impressions

https://www.facebook.com/JAPANRAILCA

FE/posts/pfbid027yMBCABFuxWgPNp5Aij

Japan Rail Cafél=T. #ijE&
FELGLSEAEFTRMEFERAL

Dessert Menu 846 949 8nzNY6DR2jkswDYL9CIvXuD7tavdpsRQ7 - N
(2 Dec 2023) Kit39ZxHsn13l f= A= 2—DWR5E 7 = 7 HEA
SNSHEDPR

December https://www.facebook.com/JAPANRAILCA |Japan Rail Café(Z T12H (™

Weekend Special: FE/posts/pfbidOZZhvVvv95de7ankJepk 4—HTY KIS fJ‘T‘aﬁ{E _c“
. 3,792 4,142 N7zWUtKyivcozBgMn7Uc296c50gAQEVN R -

Fruit Marche FacwsitERNLAI nTHY. TS TEAERRY

(5 Dec 2023) HEATZHEDPR

Japan Strawberry https://www.instagram.com/p/COWWOMOQO . "

and Strawberry 1032 1248 NZB/2fbelid=IwARICI_a7cPiMTt rodiBxw (B ARFED VS DR PIEHEIC

Parfait ' ' BvvKr9on4d7A-2z5C- ST DEER

(12 DeC 2023) guZINXmgt27z0fgamaY

Japanese Fruit Japan Rail Café THRFEH D /\

Reels 360 419 https://www.instagram.com/p/CO1WiMSy6l | 7 = A = 1 — D &I4E ) — JL B E

(14 Dec 2023) p/Zhi=en EPR

Frit Marche sl ook ueseALCh RO D —5 T2 FY)LS

Promotion 3,063 3,376 OVFolEXKHUK7D5ViyDsivBx2LBswH ||I= CATRI SN D FEDTERYMD

(15 Dec 2023) WwswQAufumgsS| PR

20241831 S D%l
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https://www.facebook.com/JAPANRAILCAFE/posts/pfbid027yMBC4BFuxWgPNp5Aij8nzNY6DR2jkswDYL9C9vXuD7tavdpsRQ7Kit39ZxHsn13l
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid027yMBC4BFuxWgPNp5Aij8nzNY6DR2jkswDYL9C9vXuD7tavdpsRQ7Kit39ZxHsn13l
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid027yMBC4BFuxWgPNp5Aij8nzNY6DR2jkswDYL9C9vXuD7tavdpsRQ7Kit39ZxHsn13l
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid027yMBC4BFuxWgPNp5Aij8nzNY6DR2jkswDYL9C9vXuD7tavdpsRQ7Kit39ZxHsn13l
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid02ZhvVyv95wXd7SngkJepkN7zWUtKyivcozBqMn7Uc296c5oqAQEVNFacwsitERNLAl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid02ZhvVyv95wXd7SngkJepkN7zWUtKyivcozBqMn7Uc296c5oqAQEVNFacwsitERNLAl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid02ZhvVyv95wXd7SngkJepkN7zWUtKyivcozBqMn7Uc296c5oqAQEVNFacwsitERNLAl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid02ZhvVyv95wXd7SngkJepkN7zWUtKyivcozBqMn7Uc296c5oqAQEVNFacwsitERNLAl
https://www.instagram.com/p/C01WiMSy6lp/?hl=en
https://www.instagram.com/p/C01WiMSy6lp/?hl=en
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid0m75ix6CqimNpZNMzGJLcQVFojJEXKrwHUk7D5VtyDsiyBX2LB5WHWwswQAufumqSl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid0m75ix6CqimNpZNMzGJLcQVFojJEXKrwHUk7D5VtyDsiyBX2LB5WHWwswQAufumqSl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid0m75ix6CqimNpZNMzGJLcQVFojJEXKrwHUk7D5VtyDsiyBX2LB5WHWwswQAufumqSl
https://www.facebook.com/JAPANRAILCAFE/posts/pfbid0m75ix6CqimNpZNMzGJLcQVFojJEXKrwHUk7D5VtyDsiyBX2LB5WHWwswQAufumqSl

- JRCAVSA>TAE— 3> Facebook THOSNSEFE

12827 = 7HIfE$ K=

SNS Posting

Japanese Pear

Facebook/Instag

ram Reach

Impressions

https://www.facebook.com/reel/576699111

HAEDRD R PEMEIC DL

(25 Dec 2023)

W2MBM91gMSpYKwmzNAPSeasDuoMSs

1yT6kbCApXNJ4I

(19 Dec 2023) 914 987 289459 < DI
i?ﬁ (?Ir(;es; Fruit https://www.facebook.com/JAPANRAILCA
FE/posts/pfbidORefignmQVzL6776fWRwe s = .
(21 Dec 2023) 7,539 11,013 m64K4x2phzpAImREqehssxRMavdzgias | TF LA SF D PRIXA
54qoGrfL3NzI
Japanese https://facebook.com/JAPANRAILCAFE/po .
PeFr)simmon 1362 1483 sts/pfhid02XodiaWaqK5RMzIU171RpWo | F A< EE (D ¥l (D A A0 F&XF (D LY

TO:rHA

20241831 S D%l




- ABC cooking Studio TOBAEFTRYH IUMIRADOEHLE

4 B JEKIZXEBA >~ Japanese Premium Quality Fruits Tasting Event]

FfEE 2023F12H2H (1)

HAd 10: 30~16: 00

PR ABC cooking Studio FunanZ45>#

Zhn&E 1144 (KOL 2%4. ABCRE-IFRE 1124%4)

« ZINEIC AL OEIMDOEE A DJEEDIZPIZFET
« JEKIAAY MrfEOHHIHE
SRS ~Japanese Premium Quality Fruits Tasting Event~
= o OOFFRA-TOFEREESINECHE
« 72U —hRE

« HIERCH

MALEDR—F

AEZENALER—T
BAEEREHELLFONMALL
2=
CINEEMALEDR—T
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-

2 Dec, Saturday

10.300m - 4pm

Funan Studio

D00 GFT WL T (NAED UPOM CWRLITON 08 TG
0 Bty

BT SEIPORSL | BAMD O FRH'COME TS LIV o
BANS | WATES AR% FIN LLSTTAANON AAPOSE OWLY 4 ABC Cooting Stutic.
Tk PRGSO T W vy

LIKEZ
60

2 Dec, Soturday
10.300m - 4pm
Funon Studio

ABC SNS-FaceBook

U—F&R LIKEZX

4,150

° ABC Cooking Studio Singapore
1 =] 1004- @

Sweeten your weekend with us and taste the good from the Jap prod:

Be one of our 100 guests on 2 Dec 2023 (Sa ¢ Japanese Sweet Potato (Satsumaimo) and
Per Kak1) from e Fru Vegetable Export Promotion Council (J-FEC) at Funan
Studio. Complete 3 quick survey, and you can receive 3 door gift* from us! Your presence
appraciated!

*Door gift will be issued upon completion of tasting and survey response. Sased on first-come
first-served basis.
registration is neaded

**Other terms and conditions apply.

o #3b

Kingstudio

S

2 Dec, Saturday
10.30am - 4pm

Funan Studio

Meta Business Suite
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- ABC Member & Y 5

sgwalking - Follow
ABC Cooking Studio Singapore

sgwalking Edited « 5d

Q Japanese Sweet Potato
(Satsumaimo) and Persimmon (Kaki)
from Japanese Fruits & Vegetable
Export Promotion Council (J-FEC.) at
Funan Studio.

#ABCcooking #ABCcookingStudio
#ABCCookingStudioSG #SweetPotato
#Satsumaimo #Persimmon #Kaki

No comments yet.

QY

3 likes
5 days ago

https://www.instagram.com/p/COVhCmUSpZh/?carousel share child media id=3248648015711894428 40203801782

AA :FusanR AT IZTTHALLEMZEFE S IA RV MNERINSE DPR

a Add a comment... @
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- ABC cooking Studio 85X LETO7 o4 — +ER

ABC cooking Studio TOBARESRESLUNTIROBHUE7>7—NAEICDOWT

1. '|$EUE$$(Z'C<7?:E—EL\Q 1. Gender
114 BI[=]
® Female Eoel e
® Male =
2. FnEE X TRAL, 2. Age Group
114 Bi[E]fE

@®Beow20 20LLTF

@ 2029

©® 30-39

@ 4049

@ 5059

@ 60andabove BOLL
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- ABC cooking Studio 85X LETO7 o4 — +ER

3. SHOARD MIOOWTIEEDLS(THIDELRZD ?

zovoeLeams 1
aecelvzaza® | 1(20.4%)
ot ] 1(0.9%)
zesATorsAcemssrnkr: | 1(1.8%)
7k | 1(0.9%)
r52xico, axmgeait ] 1(0.9%) 40(35.4%)

agc cooking StudiontidFv>2b. 2554742704 | T 12(10.6%)

agc cooking studicnztyr7y< 1 || 26 23%)

ABC Cooking Studio®”1—2L5— (EDM) - 7(6.2%)

0 10 20 30 40
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- ABC cooking Studio 85X LETO7 o4 — +ER

4. SHOANDNZENBWBERELTVWEIH ?
How satisfied are you with today’s event?

80
60
40
20
2(1.8%)
0 [ |

IR (A

0(0%)

ANiiE

6(5.3%)

EEBNN S ETEE

38(33.3%)

5 B

68(59.6%)

IER(CHE
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- ABC cooking Studio 5 LETO7 U7 — MMER

AR NMIOWT—mEENIER1

5. L EEDEIRIEAHZZA TTEL, (QANHREE %R L - H)

<RHULESRWOEKICONT>
- Nice fruits to have. EKRUV\RYITY

- It's naturally sweet. BRARHEINHHFET,

- The sweet potato and persimmons are good in texture and
taste. I could enjoy delicious sweet potatoes.
EDFVELIHIERBERNIRVNTT . ERLVEDFVENRDZFELUR.

- Love the taste of sweet potatoes and the Japanese
persimmon.

- EDFVEEBARDABORNMFETT

- Persimmon is so yummy #iild&THEERLL

- Sweet potatoes are so nice. EDFVWENETEEKRLWTY,

- I enjoyed the taste of the sweet potato in ginger soup and
persimmon.

EEZ2-TOHDEDENVEDREATOFRZELHEU,

- Learn to cook the sweet potato. Sweet potato &

persimmon taste yummy.

EDFV DR EZ FUFEUC E2DFVELABESERLLTY,

- Awesome flavors. ZRIESLLVIL—/-TT,

- The sweet potato was pretty nice but unfortunately, I'm
not a fan of sweet potato.

EDFVBEFNRDEBRUNOLTIN, KZBHBFAFEDOFENEDT7> T
(EHDFE A

-The food ingredients tasted good and fresh.

BAEERULCTREFTI,

- The sweet potato is fresh and tasty.

EDFVE(IFEF TERUNDIETT,

- The fruit was sweet. J)L—=Y(EFHEHETT,

- The sweet potato was nice but a little bit tough.
EOFVBEFZERUMOIN DUEINIZTY,

- Nice flavour. SEERULVEIR

<SEIDHFERICONT>
- Happy to be able to try authentic persimmon and sweet

potato from Japan so that we can compare difference of
fruits from other countries.
AMOBARDFHEEDFWEZHIENTETELWVTT, MBOED
EMEDEWVELEER TEFT,

- Able to try the permission and sweet potato from Japan.

HAROIESDFWEZH T ENTEFRL.

- Learn new food. $TULLWVEBAYZZFUFUR.
- Healthy and good. #ZREITRWVTY,
- Interesting display and a tasty sample.

BRZRNTA AT LA EERULWY S TIL T,

- Can taste healthy food.

RERABEAYIZRDITEN TEET .

- Nice sweet potato nice ginger soup, feel warm and healthy.

EKRLWVEDFEWVE, ERUWVWAEZEZ-TT. BN TRERMARUN UL,

- I'm enjoying the event. 1> NeEEUATWVE T,
- Explore fruits from other country MOEDRYZIRZRZTEELUR,
- Good to try new products.

FULLHEZRIDEFRNIETT,

- Tasting Opportunity allows more understanding.

MBOHS(IIEFERDDDCIZIISTT,

- Learnt about Japanese food. HAOEAYICOVWTEU LU,
- Get to taste the foodBAZ T e TEEUI,

- Can taste Japanese food. HAODEBAY)ZH I LN TEEU,
- Good to try Japanese produce.

BAROREEHIENTEBDTRNMELTY,

- Learn new things.

FLLCEZFUFLUR.
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MEOREMZH L THE=MN., YA EDR—TEKbHEMN o1

AR MOWT—iEEEDIER2

5. FECOEIREBRZEX TTZE0.

<BERMOmEICONT>

- Good qualityRL\mETY,

- The quality of the food is good. BAYIOSENEWNTI,

- Understood the taste of fruits from Japan
BAROEORIADMDEU,

- The sweet potatoes and persimmon are really of great
quality. I enjoyed the texture and taste.
EDFVEEMEIARE(CHMRMETI . BREAERNERUNDIETT,

-The sweet potato soup is nice and the persimmon texture is

SO hice.

EDFEVEDR—TEZELRUL, MO BRBERBSLLNTY,
- Fresh fruits. FEFRI)IL—Y
- Good quality of Japanese food EBRHAETY,

<EDhEE>

- Non-disruptive and low-key but still effective in introducing
the ingredients.
MEICIRS I TEZISHTIN, D DIBNZE T DEIFIRINTT

- I wish a more creative dish could be made with the sweet
potato. eg. cold salad
EEIATAIRPEENTEZLEVWTIR., BIZE HYNIEZFEO L5
HYSHRE,

- I thought can buy it on the spot. IR TEEA TEZLEOTL
FUI,

<shiFs (BL1E) ISOVT>

- Tried good products and free fruits to bring back!
BOWERRZHU T, ERTHESRIRMEHOELL !

- It's free to taste! I love the door gift! Thank you!
AENMERITIRM, S LELKUCADEUR. HONESTEVET !

- Got a gift for free. BRIOTL T MEZEUR.

- A pleasure to receive free gift. EROTL T MEULNTY,

(QANHREZFIR L 1-EA)
<AAYMNEEIOWVT>

- No need to queue and the flow was easy.
B SBENRL, TRNHIRAL-XTUR,

-The event is well-organized. The fruits are fresh and taste
amazing!

AN MEILGTEENTVET . RYDSFEF TEUFEEKRLNTT |

- Well prepared +7(C#E SN TVET,

- Good quality will be better if the soup is served warm.
BOWREBETIN A-THENMIEHENZEE2ERVTULD,

- Very friendly event, with great staffs, the food tasting
was fun, and nice food as well.
ETEILIRU=IBANRY KT TREBSULLVAAYD BRYIDHEHNEL
. EERUVLWEARBHDEUR.

- Well-guided and assisted. 5> <EEIN. BR—MNTHESZRFELUR,

- The environment was cosy and the facilitators were friendly.

FHSIEE O L ZFvIEFIL > RY-T Uz,
- Very well organized. Helpful and knowledgeable staff.
IER(CLGHHBEINTVE T, HEEFSET. A@ESRAYYITI,

- Well organized and the decorations were very well arranged.

FCEIEEN, 7O —2aUFFERIOOFEBESN TVELIZ,
- The service and pick up of fruit is smooth.
IN=YOY—-EREEYITYTNAL—XTTY,

<Q4TIIFEIAHIZFRLES DEE >

- Good. Bhofz

—>RNimDIREABA

-Explore fruits from other country,but didn’t taste the sweet
potato soup. MBORY(FEHLIEN. SDFVEDRA—T (RO HAN O
—BERREID 1685 21BE TSIENZA T, A—THR<BOTVELIZ,
MO BES TEDHELTHIT.
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- ABC cooking Studio 85X LETO7 o4 — +ER

6. RMCBHREZEBAZZEREIEERFIENBNTIN ?

6. How often do you purchase or consume fruit and vegetables?
1M4gEE FDEIZE

@ Almost every day

@ Once or more per week

@ Several times per month
@ Several times per half year
@ Several times per year

@ Rarely consumed

n=114

FFEH
B(C1BI B
BI(Z3(o]
MAF(ZE(D]
(o]
SHOICEEA - EIR
(9720
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- ABC cooking Studio 85X LETO7 o4 — +ER

n=114
7. POEMRRCET R EEA TV BEDLIRETIH ? (EHEED])

totnsbsERLVEEIN TV ES [ o
frcsFAn<——se5s I -
v gromdroAFzassss [T
wriniEomeL . suviligniHienz5s || 26
suwzegr-tuseasnonsiss [T ::
zrzreeRccvss [N 30

e Z R ERENDZES |1
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ALETO7 U7— MaR

- ABC cooking Studio &

n=113

(1st)

8. LI TOEIREENS. BRUCADDRYNEEF 2 ZNEN3DHE X TLZEL),

17

18

107
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ALETO7 U7— MaR

- ABC cooking Studio &

n=113

16

(2nd)
16

8. LI T OEIRENS, BRUADDRYEFFHZZNTNIDEA TLZEL,
18

4

7 7
6 6 6 6 6
I I I I I | | |

9

16
14
12
10
8
6

3

4

2
0

RANN
XR=AL
ARON
4
#OY
23N
5401

7\\/j|
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ALETO7 U7— MaR

- ABC cooking Studio &

109

n=113

- [l nere
~ [l 2>-nnh2-2
V021
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- ABC cooking Studio 85X LETO7 o4 — +ER

n=114

9.CNETICEBARCEDRVEYIVETZAHN(E. LLFOUA M BE X TZEL),
(BEEE)

20 I 5
hac | 3
lowal I
=saE Il 3
a5 1
JL-TIN-Y 0
¥4 HH 2
a4 I 00
<Zavt I 16
A0 HE 2
xo> I 5
>1- 1Ml 2
Aoy M1
t6 I 5
J47v7), 1 2
2%\ Ml 3
s M1
#%2 I ©
I 0
pz I ©
@9 I 00
e e I 49
zoft I 4

0 10 20 30 40 50
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- ABC cooking Studio 85X LETO7 o4 — +ER

10. INETICHARORMPERZBALULIENHDEIH ?

10. Have you ever purchased any Japanese fruit or vegetables before?
114 BIEIfE

® Yes

® No

@ Maybe

@ | don't remember

H3

720\
HANELNEL
HZ TR

n=114
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- ABC cooking Studio 85X LETO7 o4 — +ER

n=114

11. HEROROEF (ST I A A-JEEDLSIRBOTIN ? (FBEEIE)

ELRURRL .3
sw [ 7
ranfits [ o
zov [N 7
oo |

Aercemncess |1

9V ANSYAA . 4

Bl

0 10 20 30 40 50 60 70 80 90
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- ABC cooking Studio 85X LETO7 o4 — +ER

n=114
12.SHOANRY M. BARORYIVCETFRZEBA I DRI8EEEENBNTIN ?

40

9 0
36(31.6%) 37(32.5%) 37(32.5%)

35
30
25
20
15

10

0,
2(1.8%) 1(0.9%) 1(0.9%)

0 _ ] ]

1 2 3 4 5 Not very likely
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- ABC cooking Studio 85X LETO7 o4 — +ER

n=114

13.TBERERMIN-IOVTHDLTVEIH ?
13. Did you know about the “Japan-grown Fruit” label?
114 BI[=/E

. Yes (FL
@ No/ Not until today  L\L\Z/SHETULSEL
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- ABC cooking Studio 85X LETO7 o4 — +ER

13.(A) BUTRWITHNIE ECTENZRELUED ?

zotokgy/zstEs [ .
V-5 7-Facebook |G 7
V=3I X5 1 7-WhatsApp . 1
s-snszr-nseorer [N -

V=)L AT (7-TikTok 0
V=34 A5¢7-LinkedIn 0

V=944 7-X 0
1JHA b

L]
zoft [N -
0
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- ABC cooking Studio4 >S4 > 7RE—L 3> AL HE(E

ABC Cooking Studio

i https://www.anpasia.com/public/Editor4PreviewPublic.anp/Show/41425A417
S 4474A5C45764343?ns=5D465A43754743514272444458437642465F4377

Japan are regarded highly for thew exseptional quality, salety,

21,628

99.53%  (21,528)
60% (12,925)
3.91% (506)

N% : Japan Rail Café TCO B AREZIL—YFERAA=2—Tz7EHREDPR

Enjoy 12% off mgular priced lmms lmm Nature's Wonders!
nnnnnn uegn Grab your pack of d apply promo code
mnruzm rom Natue's Wonders E-store l‘ﬂa’:::m_n eawandeds.col) today.

“Minimmem spendng appies.

_ https://us21.campaign-
g Tomerrowisthe day: archive.com/?e=__ test email _&u=4eldfec9bb4ebadlblcb7fab68&id=d6c5c
6243

28,845

RIEE 98.71%  (28,475)
51.4%  (14,629)
3.7% (498)

— “‘-‘2"-....

NE:12AICRERITIZEESNSBAETRYMDOEH LKAV LD EH
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- ABC cooking Studio4 >S4 > 7RE—L 3> AL HE(E

ABC Cooking Studio https://mailchi.mp/abc-cooking/along-with-you?e=b3c3732267
Celebrate the New Year with
27,929

Kohaku (41[)
ES RS 99.80% (27,874)
RS 47% (13,097)

Or get seasonal Sanuki Hime Strawberry dessents from Love For Wagashi as the Japanese Fruits W*@ . %)?EE%I E o)b\bb\b\x’f_‘y—GB*RL\L;B !

Campaign is sill ongoing!

LoveForWagashiCO B AREFRA=Z1—TI7PR

https://us21.campaign-

archive.com/?e=__ test email &u=4eldfec9bb4ebadiblcb7fa68&id=d1bec2f564

Gift Giving with Japanese Premium
Fruits

28,845

YRS 98.71%  (28,475)
51.4%  (14,629)
3.7% (498)

NE FEIC. BROFERYEE-RANGRA—VEBYEEAN?

Shall we try gifting premium Japar for the special
occasion of Chinese New Year? Or upped your llvolbymnllln some special treats with
Japanese fruits?

Japanese Premium Fruit Fair will be held
o waer

7 TS5ARATORARNTLIT LIIL—YTTTFPR
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ABC cooking Studiot >S4 > 7RE—L 3 > SNS#

o
=
A

ot

(O) Instagram- 2023/09/25 G Facebook- 2023/09/25

‘ ABC Cookmg Studio Singapore
5E-Q

Fruits and vegetables produced in Japan are regarded highly for their exceptional quality, safety.
and refiability. That's why fruit parfaits. a classic menu at Japanese coffee shops (kissaten B Z

a2 abccookingstudio sg

e 2bocookingstudio _sg Fruits and vegetables praduced in Japan and family restaurants. are well-loved by people of all ages ‘or their fancy appearance and taste.
are regarded highly for their exceptionsl quality. safety, and apaa’ g = Nt s b PR B,
reabilty, That's why it partsts. & classic e o8 Japaness Mainly made of cornflakes/grancla ce cream fruits whigpad cream and othar sweet ingrediants
coffee shops (kissaten T E) and famdy restaurants. are wel- it is 2 treat eaten any time of tha day!
toved by people of all ages for their fancy appesrance and taste. e by RAR CARE sdaiss AR
Mainly made of comfiskces/grancla. ice cream, fruits, whipped Visit JAPAN RAIL CAFE today t0 anjoy fruit . RBES

cream. and other sweet ingredients. it & 3 treat eaten any time of
the day! Ve er

Visit JAPAN RAIL CAFE today to enjoy fruit parfaits using v oy

Japanese seasonal fruits & W @ for a Senited time only. If you
ike 10 purchase the frusts 10 prezent 35 2 gift. they are also
available in-store! For more details. check N RAIL CAFE
Facebook page at https://www.facebook. com/JAPANRAILCASE/

=~ Grest news: Japanese fruits are also coming t6 you 5000 at

FairPrice Finest (kmited outlets = Bukit Tim. Causeway
Point. Marine Parade. Tiong Baheu Plaza) Xtra @ Vivo,
pitisseries and restaurants between 30 Sep 2023. Follow
thas website

0 web/japs uits)

( timesjaps sg/
to check out the st of partiopating stores.

sabcigdacovers #apanraikate #ifec $abccookingstudio
sabccockngstudiong

B tim.sum_ any discount at Japan rall a5 3 abc baking memder
v Regly

Qv Al

OO Uked by hayllie ben and 96 others

% . ) . < -
© Ao comment mm vauanasm PEACH
) GRAPEIPARFAIT] g pakmn
y smn

https://www.instagram.com/p/CxnFRCxt598/?img index=1

https://www.facebook.com/abccooking.sg/posts/pfbid02
YECXiWxSRA1GQ2bvHNDxXUQzubwPsfK2nmFT5yud6igplL

5,042 4,165

N% :Japan Rail Café TO BAEFRMEFEAL-A=Z2—TTT7PR
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ABC cooking StudioZ+ > 54 > 7RE— 3~ SNSKTR

(O) 1nstagram- 2023/11/27 Facebook- 2023/11/27

° ABC Cooking Studio Singapore
b5, 2789
. = Sweeten your weekend with us and taste the goodness from the Japanese produce
ABC Member Exclusive s,
= Tasting Event

2 Dec, Sovurdoy oabco

(10.30am - 4em
vz Funan Studio __Burommnen °

r Swee!
Potato Soup
at the event!

a2 sbecookingstudio_sg

22 one of our 100 guasts on 2 Dac 2023 (Sad) to e lzpanno Sweet Potato stum:mo and
Perstmmon (Kaki) from Japanese Fruits & V e;name Export Promotion Council J-FEC) at Funan
e, bocookingstudio,_sg Swasten your weskead with ws and Studio. Complete a quick survey. and you can receive a door gift” from us! Your presence is much
L \ appreciated
=4 80 one of our 100 guests o 023 (320 t0 taste Japanese *Door gift will be issued upon complation of tasting and survey response. Sased on first-coma,
S Gt EWES

taste the goodness from the Japanese produce

Sweet Poulo (Sats

_ L 4
2 Dec, Saturday

(10.300m - 4pm
Funan Studio

No registration is needed
151 100 participants will receive o

Qv ]
@DF Liced by karen_chong16 and 59 others
BASS S ABE £0R KLUSTRATION !95 Cooking Studio o
| IMAGE! STRA] PURPOSE ONL)
ACTUAL PRODUCT MAY VARY. X ABC © s o

https://www.instagram.com/p/C0Ic5a rFAh/?img index=1

4,881 3,720

0 G > asoramnn Q@ - ascrmnn

O S xe16A =aE

https://www. facebook com/abccooking.sg/posts/pfbid0c2PTDy8
XQa9Z76XXgxKU8Bk1sK6CmMVF3C8Xvz4XpMLdvpSx1rNsEAeCvB
dW44Wvbl

4,788 4,374
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(O) instagram- 2023/11/28 0O

° ABC Cookmg Studio Singapore
a0 205Q

Don't miss out on an unforgettable exparience from our Tasting Event. held only at Funan
Studio on 2 Dec

ot

abccookingstudio_sg

abecookingstudio_sg Don't miss out on an unéorgettable

expecience from our Tasting Event. held only at Funan Studio While enjoying the highest quality of Japanese Sweet Potato (Satsumaimo) and Persimmon (Kaki
on 2 Dec from Japanese Fruits & Vagatable Sxport Promation Council (J-FEC.). stand a chan
While enyoying the rgN qual apanese Sweet Potato 5 lucky partictpants to win 2 $5 discount coupon from JAPAN RAIL CA}'E
S } fr Japanese Premtum Fruit Fair currently ongotng till Feb 2024, December v
ta
be one of § lucky participants to win a $5 discount coupon menthforyou .. HRES

from JAPAN RAIL CAFE!" With the fapanese Premium Frult —
Fair currently ongoing till Feb 2024 Decomber will be the

best month for you 10 eryoy other varieties of fruits and

refreshing Gesserts Such as PRars. PArsmmon partaits and

strawerry crepes

Here's how:
(D) Bring along 3 guests to pasticipate together in our

Tasting Event
[Z) Share your thoughts via a quick survey at the end of the
event

restaurants and other patisseries!

Hesitate no longer and s1art imviting now!

*$ random winners will receive the $5 discount coupon upon

t0 view the list of

om.3g/web/japanese-fruits

'OV 2]

@O Likec by karen_chong16 3nd 67 others

https://www.instagram.com/p/COLjyHdRIC0/?img_index=1

https://www.facebook.com/abccooking.sg/posts/pfbid0s9fyHzvY12Wtd]
4,056 3,164 eZUGjuBDpRcNie4zyEZIWKz098NNusVWCcWAXG8ahEa7M2NX1Zx|

4,443 4,010

N%A :Japan Rail Cafe TO BAEFTRYZFEALI-AZ2—TJz7DHFA=21—PR
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@ Instagram- 2023/12/24 ﬁ Facebook- 2023/12/24

s abccookingstudio sg ° ABC Cooking Studio Singapore
3=2EuE-Q

ame  abccockingstudio sy Celebrate the New Vear with Kobaku s
GIay Celebrate the New Year with Kohaku (zI=)!

Kohaku (£L£) is a Japanese word comprised of the kanji for red and white. In Japan, red and

white are colours often associated with celebratory occasions! To celebrate the New Year, do try

making your own 2-coloured Strawberry Parfait or Strawberry Daifuku using luscious

Japanese fruits!

Or get seasonal Sanuki Hime Strawberry desserts from Love For Wagashi

(https://www.loveforwagashi.com/) as the Japanese Fruits Campaign is still ongoing!

#abccookingstudio =abccookingstudiosg =japanesefruits

o lovetorwagashi @

Qv 2]

OBP Lies by hayliie ben 303 37 others

 © s

https://www.instagram.com/p/C1N97emKVev/?img index=1

o 3

oy Q &= o 8% 6~

Hv4aLZDCBvonukaZ|Ok8mh 1U2HdDYN9P9v1HDOqDAHV1 1m

4,354 3,314 yCyGUu1wvXI|

3,462 3,164

NE HEICEFIADRAA—YIKYDARA-LoveForWagashiTH BAEFT REZFHAL-A=Z21—TJz7PR
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@ Instagram- 2022/1/24

e abccookingstudio sg

ame  Abccookingstudio_sg GIft the best gift with Japanese
Premium Fraits.

Shall we try gifting premium Japanese fruits instead of the
typical smacks for the special occasion of Chinese New Year?
OF upped your level by making some special treats with
Japanese fruits’

Qv R

@5 & Uked by n_surjawidjaja and 70 others

(©]

https://www.instagram.com/p/C2dyaguvun4/?img index=1

3,436 2,685

0

° ABC Cooking Studio Singapore

18288 +7 &
Gift the best gift with Japanese Premium Fruits!
Fruits and vegetables produced in Japan are highly regarded for their exceptional quality. safety
and reliability. For a long history, Japan has a gift-giving culture and fruits are ofien popular
choices as they see as a sign of respect or appreciation towards the receiver.
Shall we try gifting premium Japanese fruits imnstead of the typical snacks for the special

occaston of Chinese New Year? Or upped your level by making some special treats with
Japanese fruis?

Japanase Premium Fruit Fair will be held at selected FairPrice stores until February 2024, For more

https://www.facebook.com/abccooking.sg/posts/pfbidOLiwg?7
rXEdutot64F6icnXNneStJFxnWnfuGQE2uS6LaQwWBBjZ02ZS6
SGcJAcCmvl

3,329 3,264

RNE: BAREFTRVEERLLRA—YHKYDTTH - T2T7ITSARATORETLIT LTI —YTTTPR .
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stormscape - Following
Tarte by Cheryl Koh

stormscape 13w

[NEW Item] [@
#StormscapeRafflesPlace] [Launched:
Nov 2023]

FUYU PERSIMMON TART?!

Tarte by Cheryl Koh has launched a
[NEW] Fuyu Persimmon Tart this
month! Available in the month of
November till 30 Nov 2023, the Fuyu
Persimmon (SGD 35) uses premium
Japanese Fuyu Persimmon, set atop
the soft cinnamon sponge and piped
with cream cheese filling and decked
in edible gold foil.

Keep a lookout for the Japanese fruit
mark of the Ministry of Agriculture,
Forestry and Fisheries in Japan, an
indication of their luxurious
appearance, unique variety and oishii

Qv

F3E 278 likes

November 21, 2023

Add a comment...

https://www.instagram.com/p/Cz5M4ZjrgL-/?hl=en&img _index=1

[N% : Tarte by Cheryl KohTO BAREBFTRYEFERALI-D v/ \U I 7RE

People 9504
Reached
Engagement 293

Likes

278

Comments 8
Shares 16
Saves 14

R.aA5RRA—YD

anBA. [EEHAE

7
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. mightyfoodie - Following
W' Whitegrass

r—— — R People 1232
. mightyfoodie Edited « 13w
' Whitegrass @whitegrass.sg, a one Reached

Michelin star restaurant helmed by
Head Chef Takuya Yamashita, is
showcasing the exquisite flavors of

Japanese strawberries in two Engagement 127
delectable desserts featured on their
winter menu available throughout
November and December 2023 for

both lunch and dinner. L|keS 127

In collaboration with the Japan Fruit
and Vegetables Export Promotion
Council, the restaurant has crafted a Comments 2
lunchtime delight using Japanese
Strawberry with Uji Matcha / Pistachio
Gelato from their Creation menu, while
the dinner offerings include Japanese

Strawberry with Rose / Pistachio Gelato Shares 1
as part of the Degustation and v

»av -
T@E 127 likes Saves 5

November 22, 2023

f Add a comment... @

https://www.instagram.com/p/Cz8fS5FP4xJ/?hl=en&img_index=1

NZ: WhitegrassTO B AEFTREWEFERALI=Cv/ 072 7REDPR, a5RRA—Y DA, [EEHB N 14
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shootandspoon - Following
Whitegrass

shootandspoon 13w

Japanese Strawberry not only deep red
in color that attracts our eyes, but also
sweet in flavor and have only a mild
acidity. A Perfect fruit to be the main
ingredients in the dessert.

Feature 2 dessert from Whitegrass,
highlight onJapanese Strawberry for
their winter menu, available during for
the month of November and
December (lunch and dinner menu).
Feature :

Japanese Strawberry, Uji Matcha and
Pistachio from Creation menu (lunch)
Japanese Strawberry, Rose and
Pistachio from Degustation and
Gastronomic menu (dinner)

The strawberry is sweeter, less acidity
so it's compliment well with other
flavour such as matcha, pistachio and

QY

T3 136 likes

November 22, 2023

‘.’ Add a comment...

https://www.instagram.com/p/Cz7zx9gSBdD/?hl=en&img_index=1

W

©

v

People 1096
Reached
Engagement 138

Likes

136

Comments 4
Shares 4
Saves 7

NZ: WhitegrassTHD B REFTEWEFEALE-Dv/ AU 72 7EEDPR, I5RRXA—Y DA, [ESHEN
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£ . Ah Kheng
Yo/ Top Contributor - January 24 at 11:24 AM - @&

It's midweek! Sending "love @ " your way. As the saying goes “Strawberries are love in
edible form” (don't you think the shape of a strawbemy resembles a2 W)

To all strawberry dessert enthusiasts, | am sharing with you here today 2 desserts made with
Yumenoka Strawberries, 3 seasonal fruit from Magasaki, Japan by @ Love For Wagashi ~ a small
neighbourhood cafe nestled in the northeastern part of the island. Currently, they accept pre-
order ONLY. Mo Walk-In.

It is such a delight to be able to enjoy these fine desserts in the comfort of one cwn's home. Yes,
they were pre-ordered, and delivered to my door step (recommended as the desserts need fo be
prepared fresh for best taste)

| tried the Strawberry Mochi @ {aka. Ichigo Daifuku). The taste was on point. The mochi is soft
with slight chewiness and sweetness was just right. Love their version with white bean paste
filling, toc. And mast importantly, the sweet-tart flavour of the strawberry filling provides a very
aromatic, balanced and refreshing taste overall@. Enjoy it with a cup of unsweetened Japanese or
Chinese tea to complete the experience. For photo purposes, | have cut it half here. | would
strongly recommend to bite directly into it to experience the fruit’s optimal texture and flavar.

Mext come the Strawberry Shortcake Parfait @.

Layered in house-made strawberry jam, soft and fluffy sponge, freshiy whipped cream and
generous amount of strawberry slices, topped with biscuit crunch ~ there is only one word to
describe, a delighful indulgence g . The firm, aqueous, and dense nature of Yumenoka strawberry
complement perfectly with the other ingredients of this dessert. Mot only to the palate, but the
bright red colour of the fruit is pleasing to the eye as well, providing a wholesome experience .

Currently, there's a menu fair featuring Japanese fruits being held! For more details, visit 00« 22 comments
https://japanrailtimes.japanrailcafe.com.sg/../japanese... dY Like Q) comment <7 send

Love for Wagashi
Address: 183, Jalan Pelikat #82-12, The Promenade @ Pelikat, Singapore 537643

* Pre-Order OMLY. NO walk-in

#WOKofLUY
1G: rtt;,s:ff'.w.r'.-x.'rstagrarr.ccrr.u'\'.rokof uv POSt 29 1
engagement

https://www.facebook.com/groups/singaporehomecook
s/posts/7060282180707464/

People Reached 8489

Comments 11

Likes 46

A2 : Love For WagashiTO BAREFTRYEFERLI-Ov/\U I 7HEDPR, I5RRA—Y DR, [EEHEN 16
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Ken Jia
Top Contributor - January 30 at 12:36 M - @

A Delectable Journey through the Tempting Treats of Love for Wagashi

Lowe for Wagashi — the Sanuki Hime Strawbermry Daifuku and the Strawberry Short Cake Parfait.
These creations, crafted with precision and passion, promise a journey of exquisite taste and
unparalleled freshness.

Sanuki Hime Strawberry Daifuku:

Elevating the art of traditional Japanese confectionery, the Sanuki Hime Strawberry Daifuku is a
marvel of flaver and texture. Made with whole Sanuki Hime strawberries @, sourced from the
breezy Kagawa Prefecture, the daifuku is 2 harmonious blend of sweetness and freshness,
Encased in a layer of white bean paste and wrapped in a soft and chewy mochi skin, each bite is a
celebration of craftsmanship. Motably, all components, from the filling to the mochi skin, are
meticulously handmade from scratch, ensuring a delightful experience free from preservatives.

Strawberry Short Cake Parfait with Lotus Biscoff Topping:

Indulgence reaches its zenith with the Strawberry Short Cake Parfait, where premium Sanuki Hime
strawberries take center stage. The parfait boasts a generous serving of freshly cut strawberries
@, velvety whipped cream, soft sponge cake, and house-made strawberry jam. The piéce de
résistance is the Lotus Biscoff topping, adding a delightful crunch to the layers of sweetness. This
parfait is not just a dessert; it's a visual and gustatory symphony. OO 17 6 comments
Eating Experience:

Upon savoring these masterpieces, one is transported to a realm where freshness and guality
reign supreme. The Sanuki Hime Strawberry Daifuku bursts with the succulence of whaole
strawberries, complemented by the gentle sweetness of white bean paste and the comforting
embrace of mochi. The Strawberry Short Cake Parfait, on the other hand, presents a medley of

textures, from the airy whipped cream to the moist sponge cake, all harmonizing with the vibrant POSt engagement 63
notes of Sanuki Hime strawberries and the unexpected delight of Lotus Biscoff. & & &

“Love for Wagashi® in Singapore has truly outdone itself with the Sanuki Hime Strawberry Daifuku
and Strawberry Short Cake Parfait. These creations not only showcase the freshness of premium

ingredients but also the dedication to traditional crafismanship. Indulge in the symphony of People ReaChed 8039
flavors meticulously curated in each bite, and let these delightful treats transport you to a world
where sweetness is an art form. Visit "Lowve for Wagashi™ to experience the magic of these
exquisite confections, a testament to the fusion of « Japanese tradition and contemporary

culinary creativity. @ Available for takeaway and delivery only. COmmentS 6

For mare details, visit httpsy//japanrailtimesjapanrailcafe.com.sg/..Japanese.. on the menu fair
featuring Japanese fruits being held!

Address :183 Jin Pelikat, B2-12 The Promenade@Pelikat, Singapore 537643 LI kes 17

https://www.facebook.com/groups/singaporehomecooks/
posts/7084045371664478/

MZA: Love For WagashiTO BAETREYEFERAL-Ov/\U 7 7RHEDPR, 35RAA—Y DR, [ESHEN
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redseo « Follow

vatto Lofi * Aesthetic Sounds

® 0

redseo Stepping into spring with abundance of mountain
vegetables & fruits with this amazing seasonal menu People 1299

@kappou.sg @aeron.choo & ¥ Reached

This omakase menu contains super fresh Japan-grown
vegetables & fruits endorsed by the Ministry of Agriculture,
Forestry and Fisheries in Japan. Menu also includes sustainable

practices like using the innards of tuna as marination. @0& Engagement 107

Japan quality Amou Strawberries & Fuyu Persimmons from
Fukuoka and Nara prefecture are the perfect gastronomical reset

for one's palate too! 0000 L| keS 42

#kappou #kappousg #japan #japanesefruits #sustainability
#reddyeats x

Tw

@ kappousg @ @ & Com me ntS 2

1w 1like Reply

View replies (1)

Shares 1

Qv W

Liked by kenke and others

February 28

Saves 2

@ Add a comment...

https://www.instagram.com/p/C34w9FRSMu4/

NZA: KappouTH BAREFREMZFEALI=Cy/ U7 7REDPR, A5 RAA—Y DR, [EEHBAN
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@ eat_play_lifestyle « Follow

Rei Nishiwaki * Japanese Music - Inn -

@ eat_play_lifestyle Entered through the doors of this exquisite

restaurant @kappou.sg, we were enveloped in an atmosphere of People 1842
intimacy and elegance. The interior exudes sophistication, with
~ its tasteful decor, lavish furnishings, and attention to detail. R eac h ed

) The menu was a work of culinary art, featuring meticulously

’ crafted dishes that showcase the Chef Aeron's creativity and
- A expertise. There were many favourite dishes that brought us on a E n g ag ement 902
p journey to Japan.

Lt TR
-4 . Specially mentioned two of her creations,

¥ Nara pref. Yoshino area (famous for persimmons) .
Fuyugaki (Fuyugaki) Ll keS

B
\
b’
>

868

KAGOSHIMA (Skipjack Tuna/Persimmon/Plum Pickled

» i Lotus Roots)

The impeccable quality of their Skipjack Tuna, the creative use of

/}Zﬂ gano & local persimmons, and the delightful Plum Pickled Lotus Roots all Com me nts 1 13
sy e . combine to create an unforgettable texture. It is crunchy and the

more you chew, the more the flavour spreads throughout the
mouth.

Shares 3

NAGANO (Mikan/ Pione Grape/Persimmon/Miso Tofu)
The sight of plump Pione grapes, and the tempting allure of
persimmons is a feast for the senses. A shoutout to the miso

Qv W | Saves 107

% Liked by the_xw and 867 others
December 5, 2023

@ Add a comment...

https://www.instagram.com/p/C0d9PQ0ypID/

N7 : KappouTH BAREFRWZEZFEALID v/ XU I 7REDPR, A5 RRA—Y DA, [EEHBN
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Hazel Low
Top Contributor - February 16 5t 1:10PM - @

| was tald that Flourcrafts Patisserie, known for their authentic Canelés de Bordeaux with their
own unique flavour interpretations!

| decided to visit their cafe, @ Flourcrafts Patisserie, located at
70 Shenton Way, £01-05, Singapore 079118 to try out their
2024 KAISEK]I series which featuring the Yakiimo Matcha Tart and Apple Chiboust Tart.

It took me some time to decide which of the tarts | should try first; after all, they both looked
absolutely delicious! After some consideration, | decided to try the Yakiimo Matcha Tart first,
knowing that Chiboust tends to be sweeter,

The Yakiimo Matcha Tart, made from Beni Haruka sweet potato g | is truly a delightful treat. The
slightly chewy bits of sweet potato ge within the tart offers a unigue textural experience, while the
savory and beautifully earthy umami flavor adds depth to each bite. The roasied sweet potato g
baked in frangipane cream filling creates a lusciously creamy texture, complemented by the Uji
matcha @ whipped ganache that adds a touch of elegant bitterness to balance out the
sweetness and to give an earthy note. The creamy sweet potato boule adds a final indulgent
touch to this well-balanced and rich dessert. Overall, the Yakiimo matcha & Tart is a harmonious
blend of flavours and textures, making it a must-try for any dessert enthusiast.

Mext is the Apple @ Chiboust Tart featuring Aomori Apples, a delightful confection that tantalizes
the taste buds. The Aomori apples @ , known for their sweet fragrance and tangy aftertaste, are
the star of the show in this delectable dessert. The fact that they are poached in a bittersweet
caramel only enhances their natural flavours and adds a layer of complexity.

Mestled in a puff pastry shell, the Aomaori apples @ are paired with a light yogurt-based eaq
custard that adds a creamy and slightly tangy element to the tart. Topped with a luscious vanilla
creme chiboust, the tart is then torched to provide a toasted tasting note that harmonizes
beautifully with the sweet and tangy flavors of the apples.

Owerall, the Apple @ Chiboust Tart is a symphony of textures and flavours, balancing sweet,
tangy, and creamy notes to create a dessert that is both indulgent and refreshing. It's a must-try
for anyone who appreciates the artistry of pastry and the natural beauty of fresh, guality
ingredients.

| will definitely be heading back for more, and to also try out their other patisseries.

For more info on the current and past menu fairs featuring lapanese fruits & @@ D @, visit
httpsi//japanrailtimesjapanrailcafe.com.sg/./japanese..

EMJOYIIN

https://www.facebook.com/groups/singaporehomecook
s/posts/7151450991590582/

FLOURCKAFTS
PATISSEKI

7

00

Post engagement

People Reached

6043

Comments

27

Likes

48
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Post People Photo Link . Other
Post Month Comments Likes
engagement Reached views Clicks Clicks
Tik Tok-1 Oct 455 52311 8 410
Tik Tok-2 Dec 26 1503(- 23
FB post-1 Sept 160 1093 20 88 7 35 3
FB post-2 Sept 199 5545 8 141 18 29 0
FB post-3 Oct 1739 23293 16 1650 10 57 1
FB post-4 Oct 2043 26425 10 1829 130 6l 7
FB post-5 Dec 83 967 17 33 4 27 0
FB post-6 Jan 71 2587 1 50 4 16 0
FB post-7 Jan 291 8489 22 200 23 38 0
FB post-8 Jan 63 8039 = 30 10 16 0
FB post-9 Feb =10 0477 27 2 9 41 4
FB post-10 Feb 100 1091 16 51 2 24 3

202452 B KEF =
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¢ SINGAPOREX

HOME
COOKS

Singapore Home Cooks Group
CIAB P A IPNSB2020

F(AHYZa> HAE 8 A~ ARUbh  AF4TF 274N

Post engagement 160
People Reached 1,093
Comments 20

Photo views 88
Link Clicks 27
Likes 35
Other Clicks 3

A% :Japan Rail Café TO BAEFRYEFEALIz v/ DT

TEEDPR, A5RRA—Y DA, B,

https://lwww.facebook.com/groups/singaporehomecooks/permalink/6577732812295739/
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Singapore Home Cooks Group

©) S92 950" A IPDIBIBAD [ s

F4Anviar B+ 20 A~ a2 AF<P Irin Q

Post engagement 199
People Reached 5,545
Comments 8
Photo views 141
Link Clicks 18
Likes 29
Other Clicks 0

A% :Japan Rail Café TO BAEFRYEFEALIz v/ DT

TEHEDPR, A5 RRA—Y DA, BRI

https://www.facebook.com/groups/singaporehomecooks/permalink/6604725962929757/
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Post engagement 1,739

Singapore Home Cooks Group People Reached 23,293
EREE § AR TR ET D s -

Photo views 1,650

Link Clicks 10

Likes 57

Other Clicks 1

RZA:Fair Price T /\U 7z 7REDPR, SERIOY T

TREFTRYOHEA. BN, [EHRS
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Post engagement 2,043
People Reached 26,425

%314 855. 438028200 . -

5 Comments 10
Photo views 1,829
Link Clicks 130
Likes 61
Other Clicks 7

A% :Japan Rail Fair®EiER -FAEPR- . B AE R Y% (2 E 1%

SR DREREEA

https://www.facebook.com/groups/singaporehomecooks/permalink/6686308891438130/ 135
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Post engagement 83
Singapore Home Cooks Group ! - People ReaChed 967
@) T3P 80" 2 IPNIBIOPD [ =s [
;;mm;. DK WO X-  ARYE 5P IFAN Q Comments 17
Photo views 33
Link Clicks 4
Likes 27
Other Clicks 0

A% :Japan Rail Café TO BAEFRYEFEALIz v/ DT

7REDPR, $iA=2—DFH. RALBE. EHAN
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Post engagement 71

e e People Reached 2,587
@ SBRuBSR A IPNLIB2020D ED o -

=5 Comments 1

. Photo views 50

Link Clicks 4

Likes 16

Other Clicks 0

A% :Japan Rail Café TO BAEFRYEFEALIz v/ DT

THREDPR, A= 1— DA, BAN-BHE, EEHHES

https://www.facebook.com/groups/singaporehomecooks/posts/7034240629978286/
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Post engagement 291
e People Reached 8,489
@?:rmus-uupmaam [ rve [PTEETTN
S & e 5 B 3 Comments -
Photo views 200
Link Clicks 23
Likes 38
Other Clicks 0

N% :Love For WagashiTO BAEFTRYEERLID v/

Jr7BREDPR, 35 R A= 2 —DERA, BAFBAE., [EEHHES
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Post engagement 63
ngaec;,.smp ' People Reached 8,039
2) 932050 A IPNIBIBLD =D s -
— Comments 6
Photo views 30
Link Clicks 10
Likes 16
Other Clicks 0

A% :Love For WagashiTO BAREFRMEFEALIZ v/ >

Jx7HEDPR, O5RAZ1— DA, BT-RRAE | [E4HiES

https://www.facebook.com/groups/singaporehomecooks/posts/7084045371664478/ 139
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Post engagement 90
People Reached 6,477

SingaporeHomeCooksGroup o Comments 27

ELE TF S PORE T FT BT =3 e -

& s Photo views ,
5 W Link Clicks 9
1OURCKAFTS
- PATISSERIE Likes 41

Other Clicks 4

NZA :FLOURCRAFTSTO HAEFEMEFERLI=Or /D

I7BMEDPR, OSRAZ 21— DA BB, [EHBN

https://www.facebook.com/groups/singaporehomecooks/posts/7151450991590582/
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Post engagement 100

People Reached 1,091

T I — Comments 16
‘ T I »
Link Clicks 2

Likes 24

= Other Clicks 3

NZA :FLOURCRAFTSTO HAEFEMEFERLI=Or /D
T7BEDPR, OS5 RA=1— DR, B8, [ELHEN

https://www.facebook.com/groups/singaporehomecooks/posts/7178958528839828/ 141
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Post engagement 455

People Reached 52,311

Comments 8

EXCEPTIO . Photo views -
QUALI &‘-‘t- Link Clicks i
Likes 410

.‘
Other Clicks -

RZA:Fair Price T /\U 7z 7REDPR, SERIOY T

TREFTRYOHEA. ENRE. EHENT

https://www.tiktok.com/@singaporehomecooks/video/7292268674608549128
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i Post engagement 26

People Reached 1,503

Comments -

Photo views -

Link Clicks -

Likes 23

Other Clicks -

N% : ABC cooking studioCHO BAREFRYMDEHLELHR—bK,

T Y

https://www.tiktok.com/@singaporehomecooks/video/7309713262034062600?_r=1& t=8hyd5TdKWMz 143
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@ 8days
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https://www.8days.sg/eatanddrink/newsandreviews/hand-massaged-melons-kawaii-kumquats-japanese-fruits-japan-fruit-
vegetables-export-promotion-council-japan-rail-cafe-823021 _
NE Bt B IR COREWLEBRETRYD

@ adays B DX\ TIT ORYBHITDONTDER

BA. Japan Rail Café*>FairPrice TD#R5EPR

MY FEED ENTERTAINMENT EAT & DRINK SEE & DO LIVE & LEARN SHOPPING [UASSYMIEET[S Views

Hand-Massaged Melons, Kawaii 2023 Dec 13-2024 Jan12
Kumquats & Other Japanese Fruits Gourmet fruit-based creations
We Wait All Year To Eat

Which pampered Japan-grown fruit gets a hat to prevent sunburn?

Presented by Japan Fruit & Vegetables Export Promotion Council
- Japan Quality Q&
4 kS
£SE

. Crown Melon

-

Here's what it takes to grow the one of most pampered fruits in Japan: Crown
melons are massaged daily with gloved hands for 100 days to stimulate even
growth and sweetness, and on hot days, each fruit gets a hat to prevent sunburn.
The farmers also only allow one melon to grow per stalk to receive all the
nutrients. Naturally, the price tag reflects the meticulous processes required to
grow the prized fruit - expect to pay at least $100 for one. The taste, however,
transcends the hefty cost. It's intensely sweet, but not cloying. And so juicy. The
melon’s texture is incredibly smooth, tender and velvety, and carries an alluring
perfume that leaves you counting down to next year’s harvest.
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https://www.8days.sg/eatanddrink/newsandreviews/love-wagashi-four-japanese-desserts-2024-824806

@ Bdays M2 :LoveForWagashiZz (XL HERBE /T

AR) =TI\ T T7EMAS -IRFTRA
—YMERBA. FairPrice TOIR5EPR

MY FEED ENTERTAINMENT EAT & DRINK SEE & DO LIVE & LEARN SHOPPING 7.412 Page Views

4 Must-Try Japanese Desserts To ~ 2024Jan 26-2024 Feb 25
Ichigo Daifuku, S$25 for a box of 4 (Seasonal special!)
Start 2024 On A Sweet Note

Miss travelling to Japan? Here're some wagashi (traditional Japanese
confections) made with sweet seasonal strawberries to tide you over, till
your next trip. Oishiil

Presented by Japan Fruit & Vegetables Export Promotion Council
l.i[l.ln”lll“l\. Q’

4'4!-'5':-,

Seasonal Nerikiri, $$26 - S$32 for a box of 4 (Seasonal
special!)

This pretty dessert has an equally pretty name: Sanuki Hime (‘hime” means
princess) Strawberry Shortcake Parfait. It is made with premium
strawberries air-flown from Kagawa, Japan, and layered with freshly
whipped cream, fluffy sponge cake, and house-made strawberry jam. To
enjoy, pour over the Lotus biscoff crumbles (packed separately to retain its
crunch) and savour every mouthful.

*Please keep refrigerated at all times and consume within two days.
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n Youtube Skippable Instream

-EHCTR X 02%E G- THY . SEDFYUR—2DEYTAUTE2FBELTH., COCTRIFBEVERTEHY FEA
BEF. BANMIL TINA R(mp 148417V A A V-2 THEYET

-A—F 4 T RIF 25-34 & (Imp 78,543), 35-44 % (Imp 65,458)DEHMBMNA A L EHH>TEYET
-FEHRTIEEMEAEICEE L TLSERMNH Y 9 (Imp 150,659)

.\ Google Display Network

D)y EN22962L - THRY CHELIFEFBICRMEREG-TRY FET
-CTRIF1.54% & FHERER LG THEYET
“ENAILDEDT VAN ZREEZL . EERDIBWULLEL > THYET

ON) Facebook & Instagram Traffic

-E¥CTR [F 0.45% LG >THEY . FYUoR—VOABLGENLTHHERDONFET
-FBALDY )y I MN0%UEELGSTEY ., LEREOHENCIEEBYD)—FLLE-TEYFET
F—TAT VAR UAR—ADIRIELLE—T Yy MR LTI F LELEREZERTEELS:

ERIYTAT4T
Edd e Ay BE: RHL : Japanese premium quality fruits fair is P = .
https://www.youtube.com/watc ~ currently underway {?'Hj L1H Z'KE‘E?_l/‘-?'L\j)[’ jjITEﬁ{Ei
h?v=p86LOKhtRoY £BAX : Indulge in the delectable taste of [GREAX ]Iz 7 T SARA—EREERICT. BARES
Japanese fruits, now available for purchase at %#@0);”)—'& Lé’&fiﬁﬁﬁb ‘7"7‘:(767171& F#HE
- selected FairPrice stores. Come and savor bt B0 _é"'é"'ﬂ*(f':‘é(,\‘l -
i the experience! o (o= = H
: ]A,]EQSIIEEE i Experience the highly popular tasting and R HR—I)LTRERDO, RAHFHERLHD
ik S collaboration menu featuring premium T _w . =T 1 2
Japanese fruits, enjoyed by both adults and H 2|§0)7 L7 LI J’E{ﬁ’)f_j(ll?.ﬁ@ni\:ﬁ

&OATRAZ 1 —FTRERIZELY,

children, currently being held in Singapore.
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u Youtube Skippable Instream 202442 A KB

3 YouTube
] Impression by Age Impression by Gender
. D
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@ 35144 ® Male

® 451054 Undetermi

® 181024
551064
Undeter.

Impressions  —e— Video views
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Day
Performance by Device

Device Impressions ~ Video views Clicks CTR

mobile devices with full 20,232 480.00 0.32%

browsers

TV screens 53,220 7437 34.00 0.07%

tablets with full browsers 44,852 6,937 40.00 0.09%

computers 33,954 5,655 18.00 0.05%

st 280,443 40,261 574.00 0.20%
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Impression by Age Impression by Gender

U

Enjoy premium
fruit from Japan

@ Undeter_
Indulge in the delectable taste of @ 551064 @ Undeterm
Japanese fruits @ 251034 @ Female
JAPAN RAIL CAFE @ 351044 Male
Experience the highly popular 451054
collaboration menu featuring... 181024
JAPAN RAIL CAFE Learn More >
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Day
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Performance by Device
Device Impressions ~ Clicks CTR
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Performance by Platform
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<IPERETOD v/ 7 =7 AIZEMF E> <ABC Cooking StudioTD 1 N +RAIZE &>

140x90mm EREE~ —7 EREAPOP /umtxa—
[ B Y1 P

This mark is a brand mark of the Ministry
of Agriculture, Forestry and Fisheries in

Japan.

The purpose of this mark is to promote the quality
bl

g\

-0 =)
R4 Japan Quality <&,
<

G533

and taste of Japan-g fruits and veg

overseas, and to make it easier to find Japanese

fruits and vegetables from those of other

countries.
[E]:3.5
':-'?-;',J., ;
For Details cboul the cumpclgn pleuse s:un the QR Code p Sl)' A
https://japanrail com.sg/web/j o

RET—2 — LRI <TFOHENYA F—SEERISHBE>

- J"
’a" s "
[

P"_I strawberry

Product Information

RRAB—, AR FERBENRIL

ABC Member Exclusive

2 Dec, Saturday
10.30am - 4pm

Funan Studio

‘DOOR GFT WLL BE ISSUED UPON CONPLETION OF TASTWG

0F 0
1D R RERPCRI | AR O N COMS P SRS NESE
A | s ORI
o X ABC Cooking Studio

i

Jeki Fruits Tasting Event

<Youtube/i & &S 307 B iE >

https://www.youtube.com/watch?v=p86LOKhtRoY

— Qe '
& JAPANESE
& RUN" i

& THE ULTIM@IE G T=+2'Y
: M@ ]

Japanese premium quality fruits

@ ommue QU 610 am v -
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