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Every day is a healthy day — the variety of produce is a
luxury truly Japanese

I’/F 1. Awealth of produce can be harvested by making the best of climactic

"‘\‘I

conditions .
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2. The cuisine that nurtures Japan, the land of longevity.
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The grower’s delicate care ensures the safety of his
vegetables and fruits

/ 1. Environmentally friendly agriculture is now the norm in Japan.
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SALES PROMOTION IN HONG KONG

FRESH FRUITS
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HK convention and Exhibition center from11to15/AUGUST
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FUTURE SALES PROMOTION
IN HONG KONG
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E# EB1EYE 2016 Hong Kong Food Expo 2016
H #AfE Japan Pavilion/ &3 % Fruit and Vegetables

R EE A #5% Questionnaire for Buyers

EXEH /A7) 4 #8 Company Name
Basic [E4 . fijE 45 &EE4 Store/Hotel/Restaurant Name

Info ErsnE., BReHhig Business Area/Nation/Region

0. {RE9TERIFNLEEH Your gender and age

Rl Gender O HiE Male O &% Female
[2 A 18% oA 81% |
FH#5 Age O 20-29 O 30-39 1 40-49 O 50-59 O 60-69 00 _Hth/Other
[2 A  11% 5N 28% 8A 44% 2N 11% 1A 6%]
EE£E Nationalii O Fi# HK 0 Hith Others
[2A 1A |
1. {REY T4 & Occupation
O HARE O #t2% O FE O BE/EER O E#hhis O Bk BRIt At
Export /Import Wholesale Retail Hotel/Restaurant Supermarket Non-buyer
[3 A 17% 3N 17% 2N  11% 1A 6% 3N 17%]|
O BE&lE O XRERX O BRAFHEE O w®es O HhEgiE ( )
Department Store  Professional Gov. Org. Media Others
[ 24 11% 1A 6% 3A  17% |
2. MMEREEESHMBAKRENEAE 2 (AR LIE) How did you notice the Japan Pavilion? (can be multiple answers)
O A/ @A O Tv O #Euh O BEAHR O #higES O BLtES
Newspaper / Newsletter TV Internet by word of mouth MTR advertisment  Bus advertisment
[1A 4% an  17%|
O /hMR-F O =Tl O FEAFE O BRid O FEREZBRBMINE
Leaflet Brochure Firms of same field Pass through HKTDC introduction

1A ‘4% 54 22% 2N 9% 3%  13% 7% 30%]
A §
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. A EMNEES B (EE8E8) EEH ? How were the programmes? (for those you watched)

+ 5747 53 L& = =
Excellent Good Fair Poor Very Poor
- BAEENKRNEHRA 6A 11A 1A 0 0
Introduction description of Japan producing fruit 33% 61% 6%
- EEENABRE 7N 7A 2N 0 0
Production areas Introduction Video 44% 44% 13%
- B 5N 124 0 0 0
Pear tasting 29% 71%
- kFREERER. 5Do0) 5A 11A 1A 0 0
Peach tasting(Nagano,Natsukko) 29% 65% 6%
- BEFREUEER, )P BB 6A 9A 1A 0 0
Peach tasting(Yamanashi,Kawanakajima white peach 38% 56% 6%
- BEFSRE(E LR, B 5A 11A 1A 0 0
Peach tasting(Okayama,Hakurei peach) 29% 65% 6%
- BEREL YA IRBYN) 10N 7A 0 0 0
Grape tasting(Okayama,Shine Muscut) 58% 41%
- BEREERE AT 9A sA 0 0 0
Grape tasting(Nagano,Nagano Purple) 53% 47%
- BEAEWRERES—2) 9A 7A 0 0 0
Grape tasting(Yamanashi,Seedless Pione) 56% 44%
4. BBRREREDH BAR K- RXLHHERSE ? What is your feelmg to Japanese food and culture after this event?
- HAAE M BEXIEMEBRS Oz Oo& O &RER
Interest to Japanese food and culture is higher Yes 18 A 100% No No comment
- HAXE M- BXXE#E Oz Oo#& O zER
Perception towards Japanse food and culture changed Yes 17A 94% No No comment 1A 6%
EREERBEAR R BARH 0= o= R e
Want to import/handle Japanese food Yes 16 A 8% No No comment 2N 11%
5.2 EEMN/KE MY ME XL The point of most importance in the fruit and vegetables of negotiation
Very Important Important Somehow Important
- BT -IREB (BRFKRE) O+7EE O &% O &HEE
Interest/taste 15N 83% 3N 17%
- B O+98E O 8% OLHEsE
Price 13N 72% 5N  28%
- RE-RN(REHK - HEEENERE) O+572EE O 8% OLHFEE
Safety (safety caution, transaprency of QC) 15N 88% 2N 12%
- e O+9EE O 8% O &HEHE
Freshness 17 A 100%
- RERE(RERARE. AANREHEEES) O+7EE O 5% O &HEE
Sales Promotion (free samples, sales introdudction etc.) 9N  50% 9N 50%
- Elh O+98E O E% O &HEE
Producing area 1 5)\ 88% 2N 12%
- - TE(SB%-FHNRE) O+9EE O % OLHFsE
Naming/Packaging (good impression etc.) 9N  64% 5A 35%

End Thank You
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